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Abstract: The Malaysian halal industry, especially in logistics and manufacturing, confronts several challenges
due to globalization, including competitiveness issues. As a result, ensuring sustainable competitiveness has
become crucial for maintaining compliance with Islamic halal Syariah standards. Preserving the sector's
competitive edge while upholding halal management practices is a significant concern for businesses in
Malaysia's halal industry. However, many halal companies lack the resources needed to identify the most
effective strategies and methods to enhance their performance and competitiveness. This conceptual paper
examines the interplay between Halal logistics, Halal manufacturing, competitiveness, and organizational
sustainability within the Halal industry. The paper posits that effective integration of Halal logistics and
manufacturing practices is not only essential for compliance with religious standards but also for enhancing
the competitive advantage and sustainability performance of organizations. By exploring theoretical
frameworks and existing literature, this paper highlights the critical role that Halal practices play in driving
organizational success and proposes directions for future research in this growing field.
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1. Introduction

The Halal industry has emerged as a significant global market, driven by the demand for products that comply
with Islamic dietary laws and ethical standards. As the industry expands, businesses are increasingly
recognizing the importance of not only adhering to Halal standards but also leveraging these practices to
enhance their competitiveness and sustainability. This conceptual paper explores the relationship between
Halal logistics, Halal manufacturing, competitiveness, and organizational sustainability, proposing that these
elements are deeply interconnected and mutually reinforcing.

The Malaysian government has implemented substantial measures to foster the growth of the halal sector by
enforcing regulations and promoting halal products and services (Awan et al., 2015; Ambali & Bakar, 2013). As
highlighted by Husny et al. (2018), Ali & Suleiman (2016), and Halim and Salleh (2012), the Department of
Islamic Development Malaysia (JAKIM) has been designated as the sole authority responsible for maintaining
the integrity of halal certification and overseeing all halal-related activities in Malaysia, as part of the Ninth
Malaysia Plan (2006-2010). JAKIM is responsible for issuing this certification, and halal items must display the
halal logo on products and business premises (Bashir et al.,, 2019; Ali et al., 2017; Hashim, Hussin & Zainal,
2014).

Malaysia's halal certification covers both local and international standards, extending beyond food items to
include beverages, supplements, meals in cafes, restaurants, and hotels, as well as consumer goods. It also
encompasses non-food products such as cosmetics, personal care items, pharmaceuticals, slaughterhouses, and
halal logistics, including retail, warehousing, transportation, and original equipment manufacturers (Bux et al,,
2022; Ezanee etal., 2016; Baharuddin et al,, 2015). According to Fajar (2017), the certification process requires
strict adherence to halal standards throughout the manufacturing process, including handling, packaging,
shipping, and storage. JAKIM is also tasked with enhancing the global reputation and credibility of Malaysian
halal certification (Damit et al., 2018; Faul et al., 2016; Nurul et al,, 2014). Through the efforts of JAKIM and the
Halal Industry Development Corporation (HDC), Malaysia has gained recognition as a global leader in halal
certification, one of the few countries with strong government support in developing the halal industry
(Daisuke et al., 2018; Zulfakar et al., 2014; Rezai, Mohamed & Shamsudin, 2012).
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However, organizations in various industries have often tried to operate independently, but they need to
collaborate and share resources to address both current and future challenges (Mitra & Datta, 2014;
Narasimhan, Swink & Viswanathan, 2010). As interdependence among organizations grows, effective
coordination of resources becomes increasingly important (Shaharudin et al, 2023). Companies must be
competitive by providing high-quality products and services (Olhager & Prajogo, 2012; Mollenkopfetal., 2010;
Naslund & Williamson, 2010; Stock et al., 2000). Halal manufacturers must ensure their products, whether food
or non-food, reach consumers in the same location and timeframe, adhering to halal standards to maintain a
competitive advantage in the industry (Manzouri et al., 2013). Resource dependency within halal organizations
necessitates strategic coordination to improve performance (Shariff et al.,, 2016; Latif et al., 2014).

Halal manufacturers are encouraged to leverage their resources in halal logistics to boost competitiveness.
Rajeb et al. (2021) and Ririn et al. (2019) suggest halal manufacturers should handle retail, storage, transport,
and warehousing with proper segregation to comply with halal Syariah standards. Moreover, they must
monitor halal transportation practices across land, air, and sea from their production facilities to the consumer
(Mohamed & Hamid, 2015). By integrating halal logistics with organizational resources, manufacturers can
strengthen their market position, increase customer loyalty, and boost revenue (Budi & Dika, 2017; Azam &
Abdullah, 2020).

Furthermore, Halal manufacturers must ensure their production processes comply with Syariah standards
(Talib et al., 2020). This includes product ingredients that must not contain a mixture of Halal and non-halal
substances. Suppliers involved in the halal supply chain must align with halal standards and be approved by
the manufacturer's control and inspection departments (Tan et al., 2020). Additionally, several critical aspects
of halal manufacturing must be adhered to, such as using compliant tools and equipment, sourcing halal raw
materials, employing knowledgeable staff, and maintaining hygiene, safety, and security standards in line with
the halal tayyiban concept (Mega, 2019; Manzouri et al.,, 2013). These practices, involving suppliers, internal
staff, vendors, and contractors, demonstrate best practices among Malaysian halal manufacturers, contributing
to their operational efficiency and enhancing the customer experience.

As emphasized by Tan et al. (2020), enhancing competitiveness in halal manufacturing is vital for improving
organizational performance by achieving high standards of safety, security, hygiene, integrity, and customer
satisfaction. Halal manufacturing requires the integration of various functional areas and the support of
competitive organizational structures, including environmental stewardship, total quality management, and
customer relations management, to maximize business success (Bux et al, 2022; Budi & Dika, 2017).
Nevertheless, many halal-focused companies in Malaysia struggle to achieve the desired competitiveness,
leading to shortcomings in their overall halal performance and sustainability.

In addition, as noted by Talib et al. (2020) and Budi and Dika (2017), many logistics and manufacturing
departments in Halal organizations are reluctant to engage in halal logistics activities due to challenges such as
the need for specialized machinery, the requirement for segregated storage spaces for halal and non-halal
products, and additional costs associated with ritual cleansing (known as simak in Islam), specialized staff, and
training on halal logistics (Tan et al., 2020). These factors add to the overall cost of doing business and
competitiveness.

The purpose of this paper is to provide a conceptual framework that links Halal logistics and manufacturing
with competitiveness and organizational sustainability. By examining these relationships, the paper aims to
contribute to the broader understanding of how Halal practices can drive long-term success for organizations
operating in this sector.

2. Literature Review

Halal Logistics

Halal logistics encompasses the halal business management to control the flow of halal goods within the halal
supply chain and comply with halal standards, ensuring that all processes comply with Islamic law (Shariah).
Halal logistics is observed as a continuous enrichment sequenator to mete out halal products as cost-effective,
innocuous, earlier, and workable with the latest technology as a constituent of competitive edge for the Halal

1002



Information Management and Business Review (ISSN 2220-3796)

Vol. 16, No. 3(S), pp. 1001-1011, Sep 2024

practice firm that outdoes with Halal obligation and obliges to halal stakeholders (Wel, Ashari & Ismail, 2022).
Furthermore, it has been expansively acknowledged that Halal logistics is a value creation, accomplishment,
and part of a competitive feature amongst halal stakeholders in the Halal industry as emphasized by Tieman,
Marco & Barbara (2020). Halal logistics is a strategic tool to increase Halal market competitiveness to fulfill
religious responsibilities, build Halal consumer trust, and ingrain Halal brand loyalty.

Incontrovertibly, Halal logistics play an important role in Halal practices, and determine competitiveness and
sustainability perspective in the Malaysian Halal industry (Jamaludin & Ramli, 2023). Nevertheless, lack of
infrastructure and the right method of Halal logistics services affected halal organizational sustainability
performance. For instance, the halal manufacturer lacking in suit with a halal logistics company that can offer
different modes of warehousing and transportation that comply with sustainability standards (Jaafar, 2024).
This consists of the seclusion of halal and non-halal products, the hygiene and purity of transportation,
and storing and loading amenities. Besides, the assurance that no cross-contamination arises at any stage is
still questionable with several issues of halal meat contamination such an example along the logistics process.
In addition, implementing Halal logistics can be challenging due to the additional costs and complexities
involved in maintaining strict compliance. These challenges include the need for specialized facilities, trained
personnel, and the development of robust certification and monitoring systems. Despite these challenges,
companies that excel in Halal logistics are better positioned to capture market share in the global Halal industry
(Mohamed et al., 2020).

There are more than a few reasons for Halal manufacturers do not engage with Halal logistics service providers
and most are due to the conventional thought of cost apprehension that will distress Halal product's price to
be traded to Halal consumers. Based on that situation, as stated by Kamarulzaman and Tarmizi (2020), most of
those Halal manufacturers are keen to set up their own logistics units and hire certain project management
teams to handle logistics activities. This effort seems like significant cost management in business but it will
have a substantial impact and it can be sum on as a competitiveness initiative among Malaysian Halal
manufacturers to stay competitive in the Halal industry.

Halal Manufacturing

Manufacturing activity that complies with Islamic law is known as Halal manufacturing. This ensures that Halal
products are devoid of any forbidden elements according to Islamic law and that all tools and materials used
in production have been aligned with the Halal regulator's certification standards (Ibrahim & Aghwan, 2022).
Halal manufacturing is in various sectors including food, cosmetics, pharmaceuticals, and modest fashion
where halal customer demand for Halal items with Halal certification endorsement is rising swiftly. Halal
manufacturers must adhere to this hall standard criteria to reap future business benefits from a halal
sustainability perspective. To ensure the quality and safety of Halal products, strict adherence to Halal criteria
is crucial, and fulfilling the demands of an increasing number of ethically concerned customers is just as
important to Halal manufacturing as adhering to Syariah requirements. Halal manufacturer can improve their
brand image and appeal to a wider market by complying with Halal standards. This includes non-Muslim
consumers who identify Halal with ethical and high-quality manufacturing techniques.

From the standpoint of Halal manufacturing, it is evident in the Malaysian context that the notion of
sustainability is currently being used in Halal business practices from a social and environmental concept.
Halal business management is becoming more mindful of social and environmental issues as a result of growing
concerns about its triple bottom-line agenda (Showole & Haruna, 2024). In the meantime, from a social
standpoint, it is evident from the human aspect that Malaysian Halal manufacturers have been concerned about
the welfare of their employees, the training that they have received that complies with halal standards, the job
opportunities that arise from the booming Halal industry, and not only that but also the provision of job security
to them, particularly after the outbreak of the global pandemic and world economic turmoil recently (Talib,
Ngah & Kurniawati 2022).

Furthermore, green procurement, ecologically friendly manufacturing methods, and societal obligation are
only a few of the larger sustainability objectives that are frequently reflected in halal manufacturing activities.
This alignment enables businesses to stand out in the market and develop a competitive advantage based on
sustainability and Islamic religious conformity. Halal products should be produced and delivered at a lower
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cost, with less processing required time, faster turnaround, greater safety measures, and cleaner conditions
through continuous development in Halal manufacturing practices. Moreover, as stated it is well known that
Halal manufacturing is essential to the Halal industry’s growth. Malaysia and other nations across the globe
have established halal standards that have had an excellent impact on the Halal industry.

Competitiveness in the Halal Industry

In the context of the Halal industry in Malaysia, Rajeb etal. (2021), stated that competitive advantage is realized
in terms of the sources of Halal practices, which are obtained from Halal knowledge, Halal logistics, Halal
manufacturing, Halal standards, Halal regulatory, Halal infrastructure, and Halal facilities that have been
inaugurated in Halal industry supply chain. Despite the industry’s limited actual capacity, Malaysian Halal
manufacturers can strive to be competitive by focusing on value-added products and quality assurance
adaptiveness that are essential to winning the competition in the halal market. The Halal companies’
competitive advantage can be secured from the different palate of Halal knowledge, which is hard to emulate
and the specialty of sustainability concept can be transformed as Halal brand image and Halal brand identity
that need to be preserved for Halal business sustenance locally and globally (Noorliza, 2020).

The Halal brand as an element to retain competitive ingrains can be gained from the Halal good practices
resources namely warehousing management, transportation and freight management, shipping management,
and production management. Those competitive edge resources as mentioned by Norazlina et al (2021), are
important to be driven by Halal manufacturer business propensity, gradual revenue to be grown, consistency
of business net worth, consideration of socio-economic and environmental deprivation impact to Halal
stakeholders within the business in the halal industry. Furthermore, for Malaysian Halal manufacturers to be
successful, they must have a strong competitive advantage, which is typically based on their capacity to
generate a reliable Halal product that contributes to the Halal consumer experience and retain it as Halal
products that are difficult to imitate.

On the further pointer, Malaysian Halal manufacturer competitiveness should become as main element to build
up the confidence among halal consumers as quoted by Rahmatina et al. (2023), that is substantial to the Halal
business profitability, socially responsible activities and environmental stewardship practicality. In other
words, it has shown that Halal consumers are self-assured towards Halal products and Halal activities as
asource of competitiveness that Malaysian Halal manufacturers have provided. However, pursuing
competitiveness in the Halal industry also involves navigating various challenges, such as the complexity of
global supply chains, varying Halal certification standards across different regions, and the need for continuous
innovation to meet evolving consumer expectations. Companies that can effectively address these challenges
are more likely to achieve sustained competitive advantage in the Halal market (Mohamed & Hassan, 2020).

Halal Organizational Sustainability

Organizational sustainability refers to a company's ability to operate in a manner that ensures long-term
viability while considering environmental, social, and governance (ESG) factors. In the context of the halal
industry, sustainability is closely linked to the ethical principles that underpin halal practices, including fair
trade, animal welfare, and environmental stewardship (Othman et al, 2019). Halal organizational sustainability
performance has been articulated as a value structure envisioned at the direction of management to transfigure
their responsibility for the organization's economic propensity, social responsibly, and environmental
stewardship as main elements of Halal organizational achievement (Bux, Rehman & Mohammad, 2022).

Nowadays, it is important to ensure that Halal products are visible for purchasing repetition among Halal
consumers (Ngah etal,, 2021). Fundamentals of halal activities that suit social obligation such as extra financial
contribution to the employee, job opportunities to the locality, a donation to society development, education
development programs, and safe and secure working place are playing a vital role as a source of Malaysian
Halal manufacturer sustainability development in Halal industry. Moreover, incorporating Halal business with
sustainability elements can improve a Halal business’s standing and draw in more Halal customers, especially
those who value an ethical business approach. Halal businesses can stand out in the market and create a
sustained competitive advantage by establishing themselves as leaders in Halal sustainability activities.

Additionally, Halal products and Halal activities that link with environmental concerns are also important as
a source of business sustainability development, particularly in environmental Halal material, eco-design Halal
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products, reusable Halal material and products, green Halal warehousing, environmental Halal transportation,
and eco Halal terminal. The environmental fundamentals are value-added in Halal services and Halal products
and important to ensure repetitive Halal consumers procuring and possibly to increase the Malaysian Halal
manufacturer business productivity and possess the business to be more robust, strong, energetic, and vibrant
in the long run (Nurul & Nur, 2022). For instance, Malaysian Halal process food manufacturers have
enthusiastically veiled locally grown agriculture from local farmers in countryside areas that apply organic
farming to manufacture Halal process food and export to the international market and it supports inculcating
the notion of Halal economy flow.

3. Theoretical Framework and Hypothesis Development

This paper proposes a theoretical framework that links Halal logistics and Halal manufacturing to
organizational competitiveness and sustainability. The framework is based on the premise that Halal practices
are not only compliance mechanisms but also strategic tools that can enhance a company's competitive position
and long-term sustainability. RDT provides a theoretical foundation in explaining how halal logistics and halal
manufacturing will result in competitiveness and successful halal organizational sustainability performance.
Competitiveness argues that effective halal logistics is a strong weapon and a crucial element for establishing
a unique competitive advantage. Halal producers need a unique approach to achieve better results, which relies
on management's backing and employees' participation in halal logistics (Tieman, 2013; Borzooei & Asgari,
2013). According to RDT perspectives, a collaboration between management and employees is necessary for
implementing halal logistics to achieve business uniqueness (Mukherje & Romi, 2014). Halal organizations may
possess the necessary expertise and skills to address halal logistics challenges in areas like warehousing,
storage, transportation, packaging, and retailing. This enables companies to obtain the essential resources to
promote sustainable halal organizational performance, including customer satisfaction, operational efficiency,
and organizational strengths (Talib et al., 2020; Damit et al., 2018).

Figure 1: Theoretical Framework

Halal
Logistics

Halal
Organizational
Sustainability

Competitiveness

Halal
Manufacturing

As illustrated in Figure 1, the theoretical framework is segmented into three components: halal logistics, halal
manufacturing as the independent variables, competitiveness as the independent variable, and halal
organizational sustainability performance as the dependent variable. These elements collectively influence
organizational performance within the halal industry.

The concept of halal logistics is grounded in Syariah compliance within logistics activities and serves as a source
of competitiveness for halal organizations (Abdullah & Oseni, 2017; Talib, Hamid & Zulfakar, 2015; Tieman,
2013). The adoption of halal logistics practices helps firms develop strategies that sustain the brand reputation
and enhance competitiveness (Latif et al.,, 2014). Similarly, halal organizations can leverage organizational
synergy to strengthen halal practices, such as halal logistics, to achieve a competitive advantage (Tan, Razali &
Husny, 2012). Therefore, the following hypothesis is proposed:

H1: There is a positive relationship between halal logistics and competitiveness.

Talib, Chin and Fischer (2017) argued that resources such as halal manufacturing standards, procedures,
technologies, Syariah-compliant material sourcing, and adherence to halal supplier Syariah provisions are
crucial for fully realizing competitive advantages in the halal industry. Additionally, resources from halal
suppliers, regulators, and manufacturing associations can be strategically utilized to sustain competitiveness
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among halal manufacturing organizations (Talib, 2020). The effectiveness and efficiency of halal manufacturing
management are essential for these organizations to maintain their competitive edge (Suhartanto et al., 2020).
Hence, the following hypothesis is proposed:

H2: There is a positive relationship between halal manufacturing and competitiveness.

Competitiveness is influenced by the unique resources and capabilities of an organization, making it difficult to
replicate, as elaborated in Resource Dependence Theory (RDT) (Talib, Ali, & Idris, 2014; Peng et al,, 2011).
Halal organizational sustainability performance is critical in the competitive halal market and is considered a
fundamental principle for halal organizations (Bux et al., 2022). Furthermore, Tan et al. (2020) argued that
competitiveness plays a key role in determining the effectiveness of halal organizational sustainability
performance. According to Budi and Dika (2017), resources in halal organizations must be competitive in terms
of knowledge, skills, education, technology, and innovation to achieve halal organizational sustainability
performance. Based on this literature, the following hypothesis is proposed:

H3: Competitiveness has a positive effect on halal organizational sustainability performance.

Assessing the competitive edge of the halal supply chain and integrating sustainability dimensions for future
growth is pivotal amidst the ongoing global economic downturn and international trade tensions (Shariff et al.,
2024). In this case, halal logistics are vital drivers for halal manufacturers, focusing on product segregation in
line with Syariah compliance, enhancing consumer confidence, and achieving success in the halal business
(Tieman, 2015; Manzouri et al.,, 2013). They also noted that halal logistics can be an effective tool to increase
customer value. Additionally, Ab Talib et al. (2019) argued that Institutional Theory (IT) provides a theoretical
foundation to explain how institutional pressure drives halal organizations. For instance, effective cleanliness
and high standards of hygiene during storage and transportation, as guided by JAKIM, can lead to better halal
business practices and positively impact halal organizational sustainability performance (Latif et al., 2014).
Therefore, the study hypothesizes as follows:

H4: There is a positive relationship between halal logistics and halal organizational sustainability performance.

Samson and Terziovski (1999) postulated that quality practices have a significant direct impact on operational
performance. Shahin (2011) found evidence that good manufacturing practices significantly influence financial
performance. Similarly, Vanichchinchai and Igel (2011) found that manufacturing practices positively impact
organizational performance. Consistent research by Hsu et al. (2009) and Lee (2004) also demonstrated that
good manufacturing capabilities have a strong positive relationship with organizational performance.
Likewise, Lee and Lee (2013) confirmed that quality has a significant positive effect on business performance.
Thus, the following hypothesis is proposed:

H5: There is a positive relationship between halal manufacturing and halal organizational sustainability
performance.

Fantazy, Kumar and Kumar (2009) examined the relationship between strategy, flexibility, and organizational
performance. Information exchange and responsiveness contribute to an organization's market performance
in terms of sales growth, product development, and market expansion (Stank, Crum & Arango, 1999). Tummala,
Phillips and Johnson (2006) emphasized that improving competitiveness and performance is crucial for
successful organizational planning. Competitiveness or competitive advantage as a mediating variable toward
organizational performance has been utilized in previous research, such as Graziano et al. (1997). Additionally,
Noorliza (2020) and Lestari etal. (2020) stated that strong logistics management and sustainable halal logistics
can support the development of sustainable strategies and enhance competitiveness, thereby contributing to
halal organizational sustainability performance. Hence, the hypothesis is proposed as follows:

H6: Competitiveness mediates the relationship between halal logistics and halal organizational sustainability
performance.

Mega (2019) and Chuah et al. (2016) indicated that competitiveness can be managed through sustainable halal
manufacturing practices that emphasize societal engagement, local talent employment, technology transfer,
waste management, product recycling, eco-design, and environmental stewardship, all of which contribute to
halal organizational sustainability performance. Similarly, Damit et al. (2018) argued that sustainable halal
manufacturing, although challenging, is expected to provide a competitive advantage for halal organizational
sustainability performance (Fajar, 2017). Thus, the following hypothesis is proposed:
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H7: Competitiveness mediates the relationship between halal manufacturing and halal organizational
sustainability performance.

4. Implications for Practice

The conceptual framework outlined in this paper carries significant implications for businesses operating
within the Halal industry. The integration of Halal logistics and manufacturing practices into business
operations is not merely a matter of compliance with religious standards; it also offers strategic advantages
that can enhance competitiveness and sustainability. The following implications provide practical insights for
industry practitioners and policymakers.

Businesses in the Halal industry must recognize that Halal logistics and manufacturing practices are strategic
assets that can drive both competitiveness and sustainability. These practices should not be treated as separate
or ancillary to core business operations but should be fully integrated into the company’s overall strategy. For
instance, companies should align their Halal practices with their broader business goals, ensuring that Halal
compliance supports and enhances their market positioning, brand reputation, and customer relationships A
food manufacturing company could integrate Halal compliance into its entire supply chain, from sourcing raw
materials to delivering finished products. This would involve working closely with suppliers to ensure that all
materials are Halal-certified and implementing robust monitoring and auditing processes to maintain Halal
integrity throughout the supply chain. By embedding Halal practices into its operations, the company can
position itself as a trusted provider of Halal products, thereby gaining a competitive edge in both Muslim-
majority and non-Muslim markets.

To fully capitalize on the benefits of Halal practices, companies should be prepared to invest in the necessary
infrastructure, technology, and human resources to maintain rigorous Halal compliance. This includes
investing in Halal-certified facilities, training employees on Halal standards, and developing partnerships with
credible Halal certification bodies. Such investments, while potentially costly upfront, can lead to long-term
benefits, including enhanced market access, increased consumer trust, and improved operational efficiency. A
logistics company specializing in the transportation of Halal goods could invest in dedicated Halal-compliant
vehicles and storage facilities. Additionally, the company could train its staff on the specific requirements of
Halal logistics, ensuring that they understand the importance of maintaining Halal integrity throughout the
transportation process. These investments would allow the company to offer premium Halal logistics services,
attracting clients who prioritize Halal compliance and are willing to pay a premium for such services.

Halal-certified companies should align their Halal practices with broader sustainability goals, such as reducing
waste, promoting ethical sourcing, and minimizing environmental impact. This alignment not only enhances
the company’s reputation among ethically conscious consumers but also ensures long-term operational
viability. By adopting sustainable Halal practices, companies can differentiate themselves in the marketplace
and build a loyal customer base that values both religious compliance and environmental stewardship. A Halal
cosmetics manufacturer could adopt sustainable sourcing practices by using eco-friendly, Halal-certified
ingredients. The company could also implement waste reduction initiatives in its manufacturing processes,
such as recycling packaging materials and reducing water consumption. By communicating these sustainability
efforts to consumers, the company can strengthen its brand identity as a provider of ethical and
environmentally responsible Halal products, appealing to a broader demographic that includes both Muslim
and non-Muslim consumers.

Innovation is critical for maintaining competitiveness in the rapidly evolving Halal industry. Companies should
continuously seek innovative ways to improve their Halal logistics and manufacturing processes, such as
adopting new technologies, enhancing supply chain transparency, and implementing advanced traceability
systems. Innovation in Halal practices not only improves operational efficiency but also positions the company
as a leader in the Halal market, capable of responding to changing consumer demands and regulatory
requirements. A food processing company could implement blockchain technology to enhance the traceability
of its Halal products. By using blockchain, the company can provide consumers with real-time information
about the origin, processing, and transportation of their products, ensuring transparency and building trust.
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This innovation would not only improve the company’s operational efficiency but also offer a unique value
proposition to consumers who prioritize transparency and accountability in their purchasing decisions.

Halal practices can be leveraged to create market differentiation by offering unique value propositions that
resonate with consumers. Companies that excel in Halal logistics and manufacturing can position themselves
as premium brands, offering products that meet the highest standards of quality, safety, and religious
compliance. This differentiation can be particularly effective in competitive markets where consumers are
willing to pay a premium for products that align with their ethical and religious values. A Halal food brand could
differentiate itself by not only adhering to strict Halal standards but also by offering products that are organic,
non-GMO, and ethically sourced. By marketing these attributes, the company can appeal to a niche segment of
consumers who are looking for products that meet both Halal and broader ethical criteria. This strategy could
allow the company to command higher prices and build a loyal customer base that values the unique
combination of Halal compliance and ethical production.

Policymakers and industry stakeholders must recognize the importance of Halal logistics and manufacturing
in driving the competitiveness and sustainability of the Halal industry. Governments and industry bodies
should support companies in their efforts to adopt and innovate in Halal practices by providing incentives,
resources, and guidelines. Collaboration among industry players, such as forming Halal industry clusters or
associations, can also facilitate the sharing of best practices, the development of standardized Halal certification
processes, and the promotion of Halal products in global markets. A national government could introduce tax
incentives for companies that invest in Halal-certified facilities and technologies. Additionally, industry
associations could organize training programs and workshops to help companies understand the latest
developments in Halal standards and sustainability practices. By fostering a supportive environment for Halal
businesses, policymakers and industry leaders can help drive the growth and global competitiveness of the
Halal industry.

5. Conclusion

This conceptual paper has explored the interconnectedness of Halal logistics, Halal manufacturing,
competitiveness, and organizational sustainability. The literature review highlights the critical roles of Halal
logistics, Halal manufacturing, competitiveness, and organizational sustainability in driving the success of
organizations within the Halal industry. The proposed framework suggests that effective Halal practices can
drive both competitiveness and sustainability, creating a virtuous cycle that enhances long-term organizational
success. Halal logistics and manufacturing are not only essential for religious compliance but also serve as
strategic tools that can enhance competitiveness and sustainability. Companies that effectively integrate these
practices into their operations are better positioned to achieve long-term success in the rapidly growing global
Halal market. As the Halal industry continues to grow, businesses that strategically integrate Halal practices
into their operations are likely to achieve sustained competitive advantage and contribute positively to global
sustainability goals. Future research should continue to explore the dynamic interplay between these variables
and their impact on organizational performance.
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