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Abstract: Today's business environment is highly competitive and globalized, characterized by shorter
product life cycles and demanding customers. As a result, supply chains must be responsive to changes in the
marketplace to maintain and create a competitive advantage. While previous studies have acknowledged the
advantages of effective supply chain management (SCM) in gaining a competitive edge, there remains a
limited understanding of the implications of adopting various SCM practices. To address this gap, this
conceptual study focuses on examining the relationship between SCM practices (strategic supplier
partnership, customer relationship, information sharing, and postponement) and both supply chain
responsiveness and competitive advantage within the Malaysian timber industry. The study integrates the
Resources Based View (RBV), Dynamic Capabilities theory, and Natural Resource-Based View (NRBV) theory.

Keywords: Supply Chain Management Practices, Supply Chain Responsiveness, Competitive Advantage,
Malaysian Timber Industry.

1. Introduction and Background

Modern company has undergone atremendous transformation as a result of factors like supply chain
network complexity, globalization, rapidly improving technology, and shorter product lifespans. In addition,
shifting consumer preferences for innovative, affordable, fast-responding, and high-quality goods and
services have intensified the need for company leaders and their supply chains to respond swiftly and
decisively to preserve competitiveness on a local and international scale (Asamoah et al., 2021). Supply chain
responsiveness refers to the ability of the supply chain to purposefully and promptly respond to consumer
requests or changes in the marketplace (Gunasekaran et al., 2008; Nooraie, 2017). According to Kaviyani-
Charati et al. (2022), companies that can adjust their strategies in response to changing demands and
variances are well-positioned for success. This claim is supported by a study conducted by Nenavani and Jain
(2023), which also makes an important argument regarding the importance of supply chain responsiveness
in overcoming the challenges posed by uncertainty. The study found that supply chain responsiveness can act
as a mitigating factor, reducing the adverse effects of supply network uncertainty on operational
performance. Another study by Wu et al. (2017) reported that developing responsiveness capabilities drives
businesses toward differentiation and gives them a competitive advantage. Companies that are responsive to
market changes can swiftly adjust their business operations and processes, communicate information across
organizational boundaries, and embrace new product and process technologies ahead of their competitors
(Singh, 2015). Moreover, firms with higher levels of responsiveness are perceived as being better equipped to
handle change, respond to unanticipated events with efficiency, and be well-prepared (Ahmed et al., 2019).
Individual businesses now compete as supplier chains rather than as independent entities in the current
global competitive landscape. Thus, to gain an advantage over the competition, responsiveness from all points
of the chain of supply is crucial.

Previously, researchers have uncovered several contributing factors that have the greatest impact on supply
chain responsiveness as well as competitive advantage. Among these factors, the implementation of supply
chain management (SCM) practices stands out as a vital recommendation. According to Singh and Verma
(2018), supply chain management is a collection of strategies used to effectively integrate manufacturers,
suppliers, warehouses, and retail locations so that goods are produced and distributed in the appropriate
quantities, at the appropriate times, and to the appropriate locations to reduce system-wide costs while
satisfying service level requirements. Encouraging enhanced performance among suppliers, manufacturers,
distributors, and customers, SCM is a strategic strategy that emphasizes whole business-process excellence.
SCM has evolved into a critical function for adapting to shifting market conditions and maintaining
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competitiveness on the international stage. This is achieved by combining methods that cover the upstream
and downstream aspects of the supply chain.

SCM practices have garnered widespread recognition as essential instruments for enhancing responsiveness
and maintaining a competitive edge in a highly competitive market. Companies that understand the potential
of supply chain management position themselves effectively and differentiate themselves from their
competitors. A substantial amount of research has conclusively shown that effective SCM is a strategic
strategy for gaining a competitive advantage and enhancing organizational performance. The findings of the
studies by (Bagleh & Alateeq, 2023; and Cahyono et al.,, 2023) revealed that higher levels of SCM practices can
result in an increased competitive advantage and improved organizational performance. Meanwhile, other
studies by (Qrunfleh & Tarafdar, 2013; Sukati et al., 2012; Tarafdar & Qrunfleh, 2017) showed that a supplier
relationship supports the cooperative production of novel, distinctive, and affordable commodities.
Furthermore, Nimeh et al. (2018) found that strong customer relationships enhance delivery, quality, and
flexibility. Sharing knowledge enhances quality, affordability, dependability of supply, product innovation,
and speed to market Thatte et al. (2013). Rahman (2018) found that by preventing potential waste,
postponement activities reduce the "bullwhip" impacts. Global businesses also highly value the contribution
of SCM. According to a survey conducted by GEODIS (2017), 57% of companies think effective SCM gives
them a competitive advantage, as illustrated in Figure 1.

Figure 1: Geodis - 2017 Supply Chain Worldwide Survey

66% 70%
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, enabling the Supply Chain spends. complex.
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company.

Source: Geodis (2017).

Despite the scholars have recognized that effective SCM can lead to multiple benefits for business success, the
literature on this topic is limited, and there is a lack of understanding regarding the implications of adopting
and diffusing various SCM practices. According to a survey conducted by Alahmad (2021), there are worries
that upper management may not fully comprehend how various SCM techniques affect supply chain
performance and which practices have the biggest impacts. Additionally, research on the connection between
SCM techniques and competitive advantage has yielded mixed results. While some studies such as those by
Khanal & Tamang (2017), Sukati et al. (2012), and Thatte et al. (2013) have demonstrated that SCM practices
have a positive impact on firm competitive advantage, other studies such as those by Banerjee & Mishra
(2017) and Latunreng & Nasirin (2019), have found no relationship between information sharing and supply
chain responsiveness. Consequently, further studies are needed to validate and establish this relationship.
Additionally, the unique challenges in the Malaysian timber industry, such as bulky sizes, heavy, complex, and
crafted nature products (Moore, 2022), and frequently geographically diversified manufacturing locations,
present a complex set of supply chain obstacles that require optimized operations to achieve efficiency.

Therefore, this study seeks to fill this research gap and aims to achieve two main objectives: first, to examine
the relationship between SCM practices (strategic supplier partnership, customer relationship, information
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sharing, and postponement) and supply chain responsiveness in the timber industry in Malaysia, and second,
to examine the relationship between SCM practices (strategic supplier partnership, customer relationship,
information sharing, and postponement) and competitive advantage in the timber industry in Malaysia. By
examining these aspects, the study seeks to contribute valuable insights to the understanding of SCM's role
and its impact on competitive advantage for Malaysian timber firms.

2. Literature Review

Malaysian Timber Industry SCM: The timber industry in Malaysia has grown significantly over the past few
decades and has grown to be an important global business. Over the past 20 years, this sector has been a key
factor in Malaysia's economic growth. The business produces a wide range of commodities, including sawn
wood, veneer, panel goods (including plywood, particleboard, chipboard, and fiberboard), moldings, builder
joinery and carpentry (BJC), furniture, and furniture components. (Wood-Based and Furniture, 2021).
Malaysian companies are largely in the industry, with small and medium-sized enterprises accounting for
approximately 80-90% of these businesses (Overview of Timber Sector of Malaysia, 2021). According to the
Malaysian Timber Industry Board's report, nearly 193,000 people are employed directly or indirectly across
the industry's supply chain (MTIB, 2021). As of 2020, there were a total of 1,901 timber mills located
throughout Malaysia, with 1,565 located on the peninsula, 236 in Sarawak, and 100 in Sabah, as per the same
report. In 2022, Malaysian timber product exports totaled RM25.212 million, with wooden furniture
contributing 44.2 percent, plywood 13.2 percent, sawn timber 10.6 percent, BJC 5.5 percent, logs 3.7 percent,
and molding 3.7 percent of the figure (MTIB, 2023). According to the report, the top five Malaysian timber
export markets are America, Europe, Asia, Africa, and Oceania/Pacific with export values of RM8,479.37
million, RM2,216.30 million, RM12,903.28 million, RM333.38 million, and RM1,279.69 million, respectively.

Figure 2: Timber Supply Chain
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Source: NEPCon (2016).

As depicted in Figure 2, the Malaysian timber supply chain is a complex and varied system that incorporates
several interconnected stages, each contributing to the manufacture of a variety of wood products (NEPCon,
2016). In the upstream activities, the process begins with the extraction of timber from Malaysia's rich and
diverse forests. Once harvested, the logs are transported to processing facilities, where they are subjected to a
variety of treatments. This involves the debarking, cutting, and shaping to produce primary products
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including sawn timber, veneer, plywood, woodchips, solid wood, particle board, and MDF (Medium-Density
Fiberboard). These primary products are then moved to the downstream segment of the supply chain, where
they are subjected to secondary manufacturing processes to add value and transform them into a diverse
range of completed products, such as high-quality furniture, flooring, panels, doors, and various other items
for both local and international markets.

This supply chain structure highlights the relationships between different sub-sectors. The effectiveness of
operations, product quality, profitability, and customer satisfaction can all suffer greatly from any disruptions
in the global supply chain. Uncertainty in the availability of raw materials, demand changes, market volatility,
the political environment, and transportation all has extremely detrimental impacts. The company must
connect its decisions with those made within its chain of customers and suppliers to implement SCM in the
timber industry. This procedure calls for the organization to manage its relationships with both its customers
and suppliers effectively. Therefore, Hoogstra-Klein and Meijboom (2021) suggest that careful management
of the wood product supply chain is necessary for designing an effective model for supply chain design. It is
critical to enhance the connectivity and efficiency between value chain actors, such as forest owners, wood
dealers, wood manufacturers, and end consumers (Saadun, 2022). Thus, the right set of SCM practices for
timber organizations ought to be considered, and data aggregation techniques for the extensive data set
should be employed.

Competitive Advantage: Li et al. (2006) refers to competitive advantage as an organization's ability to create
a defensible position over its competitors. According to Thatte and Agrawal (2017), a company's competitive
advantage comprises distinctive competencies that set them apart from rivals and provide them an edge in
the market. The study of competitive advantage has received a lot of research interest due to current worries
about the better performance levels of businesses in today's changing market. Thatte (2007) asserts that the
development of great capabilities has given rise to competitive advantage, which is used to produce customer
value and obtain cost and/or differentiation advantages, resulting in market share and profit performance.
Prior researchers cited price/cost, quality, dependability of delivery, speed to market, and product innovation
as significant competitive capabilities (Li et al., 2005; Sukati et al., 2011; Thatte et al., 2013; Thatte & Agrawal,
2017; Vokurka et al,, 2002). On the other hand, Khanal and Tamang (2017) included additional competitive
factors such as safety, flexibility, labeling, packaging, insurance, and documentation. Meanwhile, Al-tarawneh
(2020) employs cost-based advantage, product-based advantage, and service-based advantage as competitive
advantage constructs. Based on the above literature, the five dimensions of competitive advantage
capabilities chosen for this study are price/cost, quality, delivery dependability, product innovation, and time
to market.

Supply Chain Responsiveness: Responding to market shifts is critical to a company's success in today's
turbulent market. Supply chain responsiveness refers to the supply chain's ability to adapt swiftly and
effectively to client requests or changes in market dynamics (Gunasekaran et al., 2008; Nooraie, 2017). Thatte
and Agrawal (2017) emphasize the importance of an organization's ability to quickly manufacture products
to meet changing customer expectations, including changes in product volume, mix, product variations, and
new product launches. According to Yu et al. (2018), a responsive supply chain may aid manufacturers in
better comprehending and responding to consumer demands, enabling them to provide customers with more
value at the most affordable price. Previous studies have shown that being responsive offers major
advantages for firms, including shortened cycle times, increased profitability, and transportation efficiency
(Omoruyi & Akuoma, 2020; Singh et al., 2015; Singh & Sharma, 2014). To meet customer demands, every link
in the supply chain must be able to provide the good or service on time and reliably. Thatte (2007) classified
supply chain responsiveness into three dimensions: (1) operational system responsiveness, (2) logistic
process responsiveness, and (3) supplier network responsiveness. Operational system responsiveness
measures how fast a company adapts to changes in the volume and mix of the products that consumers need,
as well as how quickly a company reacts to urgent customer demands (Asamoah et al., 2021). Logistic process
responsiveness refers to a company's capacity to adapt its outbound transportation, distribution, and
warehousing systems to changes in customer demand (Thatte & Agrawal, 2017). Meanwhile, supplier
network responsiveness enhances the ability of a firm to swiftly introduce new products in response to
customer needs (Sukati et al,, 2012). Therefore, the supply chain responsiveness variable in this study covers
operating system responsiveness, logistic process responsiveness, and supplier network responsiveness, as
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employed by previous researchers (Khanal & Tamang, 2017; Omoruyi & Akuoma, 2020; Sukati et al,, 2012;
Thatte, 2007; Thatte et al., 2013).

SCM Practices: Tarigan et al. (2019) define SCM practices as a practical activity carried out by businesses
throughout the supply chain flow to improve their performance. The practices included operational functions
and major activities in the company that affect the effectiveness and efficiency of the supply chain (Sandhu et
al,, 2013). A well-designed supply chain performance assessment system should take into account not just the
focal firm's capabilities and performance traits, but also those of its supply chain partners. These procedures
essentially involve the upstream and downstream segments of the supply chain, which are focused on
suppliers and customers, respectively. Jie and Gengatharen (2019) identified lean, customer relationship
management, strategic alliances, information sharing among partners, and information sharing quality.
Meanwhile, Al-Shboul et al. (2018) classified seven main SCM techniques, including supplier flexibility,
supplier collaboration, internet technology, customer focus, quality management, lean manufacturing, and
integrated internal integration. Whereas Khalil et al. (2019) considered supplier strategic alliances, lean
techniques, innovation, information-sharing levels, and quality as essential variables in the SCM approach.
Additionally, postponement is acknowledged as a significant SCM practice that influences business
performance (Nouri et al., 2020; Qrunfleh & Tarafdar, 2013; Tarafdar & Qrunfleh, 2017). Collectively, the
literature discusses SCM approaches from a variety of angles with the underlying objective of improving
organizational performance. After a thorough analysis and synthesis, it was discovered that strategic supplier
partnerships, customer interactions, information sharing, and postponement were the SCM methods that
previous studies employed the most frequently. As a result, these four practices were chosen for investigation
in this study.

Previous empirical studies (Sukati et al., 2011, 2012; Thatte et al,, 2013) have demonstrated the significant
role of strategic supplier partnerships, customer relationships, information sharing, and postponement in
enhancing supply chain responsiveness. Strategic supplier partnerships have been proven to facilitate the
development of differentiated, creative, and cost-effective goods (Qrunfleh & Tarafdar, 2013; Sukati et al,,
2012; Tarafdar & Qrunfleh, 2017). Responsive suppliers can provide raw materials and components
promptly and reliably, enhancing manufacturing processes and ensuring on-time delivery (Asamoah et al,,
2021). As such, organizations that aim to maximize their customer value and profits should put extra effort
into building strong supplier partnerships (Rana, 2020). Additionally, Thatte et al. (2013), research indicates
that a well-managed customer relationship can decrease uncertainty and lead time, improving the
responsiveness of the supply chain. According to research by (Nimeh et al., 2018), close customer interactions
increase the organization's overall responsiveness by enhancing quality, flexibility, and delivery performance.
To improve responsiveness, the Williams et al. (2013) study also shows that supply chain managers
frequently look for information that offers more visibility into factors driving both supply and demand.

The improvement of relationships and interactions between supply chain partners depends strategically on
information exchange (Hasibuan et al., 2020). Through sharing information with upstream parties, firms can
improve their planning, reduce their inventory, prevent stockouts, and ensure more accurate and timely
supplier deliveries (Thatte et al.,, 2009). Additionally, Mbhele (2016) highlights the positive impact of, real-
time information sharing in encouraging better communication and improved supply chain coordination,
leading to enhanced connectivity, responsiveness, and agility, while also mitigating the bullwhip effect.
However, the studies by (Banerjee & Mishra, 2017; Latunreng & Nasirin, 2019) found no link between
information sharing and supply chain responsiveness. Apart from that, the postponement strategy has served
as a tool to integrate customer demand into manufacturing operations by incorporating new trends like
customization, digitalization, modularization, standardization, and the formation of an interconnected supply
chain (Moradlou & Backhouse, 2016). It has been established that postponement significantly affects the
effectiveness of supply chain operations (Jiang et al., 2018). As a result, it is hypothesized that:

H1: SCM practices (strategic supplier partnership, customer relationship, information sharing, and
postponement) have a significant effect on supply chain responsiveness.

On the other hand, SCM practices were also found to have a significant effect on a firm’s competitive

advantage. Numerous recent studies have demonstrated the strong link between strategic supplier
partnerships and competitive advantage (Abdali et al.,, 2018; Dumitrache et al., 2016; Keawkunti et al., 2020;
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Prabusankar, 2017; Quynh & Huy, 2018) as well as performance (Al-Shboul et al., 2017; Gandhi et al., 2017;
Reklitis et al, 2021). Collaboration on innovation and information exchange within the supplier-buyer
relationship have been identified as important aspects of gaining a competitive advantage (Jha et al., 2021;
Mabrouk, 2020). Additionally, Thongrawd et al. (2020), state that maintaining long-term customer
relationships is critical in today's corporate landscape. Firms can better understand their consumers'
interests and loyalty by acquiring reliable customer information, resulting in optimized operations and
accurate demand prediction (Bhat & Darzi, 2016). Latunreng and Nasirin (2019) observed that strong
customer relationships assist organizations in being more agile in generating various products quickly and
adapting to the specific needs of their target customers.

Furthermore, a recent study by Baah et al. (2021) highlighted the significant impact information sharing has
on supply chain visibility, collaboration, agility, and competitiveness. Focused businesses may swiftly resolve
issues with pricing, quality, and quantity by exchanging knowledge with supply chain partners, meeting
customer expectations and adapting to market changes (Feizabadi et al., 2019). Fornah and Nyoman Pujawan
(2020) identify critical practices such as advising suppliers in advance of impending changes that may harm
their relationship and communicating information with them about basic business activities. In addition, the
study by Rahman (2018) discovered that the implementation of postponement has produced several
advantages, such as increased service levels, decreased inventory holding costs, shortened lead times for
customers, and quicker deliveries. In certain manufacturing settings, the postponement strategy, specifically
the made-to-forecast hybrid technique, has proven to deliver a major competitive advantage (Akinc &
Meredith, 2015). Chiu et al. (2016) showed that employing the postponement technique, in conjunction with
component commonality and quality assurance, results in cost reductions and shorter cycle times. Therefore,
it is hypothesized that:

H2: SCM practices (strategic supplier partnership, customer relationship, information sharing, and
postponement) have a significant effect on competitive advantage.

3. Research Methodology

This study is hypothesis testing research since it attempts to test the hypothesis developed based on previous
research in the context of the timber industry in Malaysia. Many studies conducted earlier have proven the
effect of SCM practices on firm performance. According to Golicic et al. (2005), a quantitative approach is
frequently selected to test the theory in a fresh study environment when the phenomenon of interest has
been extensively characterized and recorded through prior research. It enables researchers to formulate a
formal theory by looking at the "big picture" to generate a more comprehensive explanation of the
phenomenon. All Malaysian timber enterprises make up the study's population, and MTIB-registered
Malaysian wood-based businesses served as the sample frame (MTIB, 2022). As of January 2021, the list
reveals 849 active wood-based businesses. To choose companies from the sampling frame, the researcher
used the stratified random sampling technique. According to Kotzab et al. (2005), the survey strategy enables
the efficient collection of large amounts of data. Most frequently, questionnaires are used to collect uniform
data that can be easily compared by researchers.

Particularly when a significant number of elements from diverse geographic regions are to be reached, the
development of the questionnaire and the selection of relevant questionnaire items are crucial. Saunders et
al. (2016) claim that the questionnaire design has an impact on the response rate, reliability, and validity of
the data. As such, it must be carefully constructed to be a reliable data-collection tool. Sekaran and Bougie,
(2016) stress three areas to concentrate on while constructing the questionnaire to minimize bias in the
study. It first relates to how the questions are phrased, then to how the variables will be categorized, and
lastly to the overall look of the questionnaire. To assign numbers to object characteristics, a scale is
necessary. A scale is a method that separates people depending on how they differ from one another on the
research variable. Scaling requires creating a continuum for each instrument used. The interval scale will be
used in this study to assess respondents' opinions and perceptions. Each instrument is graded on a seven-
point Likert scale to achieve accurate results. The labels are anchored by 1= Very strongly disagree, 2
Strongly Disagree, 3 Disagree, 4= Neutral, 5 Agree, 6 Strongly Agree, and 7= Very Strongly Agree.

The validity and reliability of an empirical investigation are also determined by the right formulation of

456



Information Management and Business Review (ISSN 2220-3796)

Vol. 15, No. 3(SI), pp- 451-461, September 2023

measuring items for a construct. Substance validity, which argues that the measurement items in an
instrument should predominantly reflect the substance of a construct, is the primary condition for a good
measure (Thatte, 2007). For each construct, the study's first set of questions was derived from previous
research. Then an expert and a potential respondent will both validate its contents. During these procedures,
the necessary revisions will be made, and the viability of conducting the study will be established. The
surveys will then be given out to the selected respondents by the supplied sample frame. According to
Saunders et al. (2016), structured observation, structured interviews, and self-administered questionnaires
are the three survey methods that are most frequently used to collect quantitative data. An electronic or
online questionnaire is determined to be the most acceptable approach for the present study due to time and
financial constraints. After collecting the data, it will be analyzed initially using SPSS software, followed by the
PLS-SEM method to conclude.

4. Theoretical and Managerial Implications

This study provides substantial theoretical contributions by studying the Resource-Based View (RBV) theory
in the context of SCM and its impact on supply chain responsiveness and competitive advantage in the
Malaysian timber sector. It extends RBV by including the Natural Resource-Based View (NRBV) to address
environmental concerns and encourage sustainable practices. The study also incorporates the Dynamic
Capabilities Theory, emphasizing the significance of supply chain responsiveness for adaptability and
proactive resource adjustment. The findings provide useful insights for refining SCM practices and increasing
the competitive advantage of Malaysian timber enterprises, laying the groundwork for future study in this
field.

From a managerial standpoint, the study assists both strategists and communities in the forestry business. It
introduces new techniques and technologies to aid and promote effective supply chain management. Supply
chain managers can obtain a better grasp of the tools and operational practices used by businesses, allowing
them to evaluate initiatives for broader SCM adoption. Finally, this study enables the timber industry to
improve its supply chain relationships and strategic decision-making, resulting in improvements and long-
term benefits.

5. Conclusion

This concept paper examines SCM procedures, the responsiveness of the supply chain, and the competitive
advantage of the Malaysian timber sector. To strengthen the firm's competitive edge, it merges the activities
on the upstream and downstream ends of the supply chain. Future studies on SCM and competitiveness in the
lumber industry will build on the findings of this paper. For managers, it offers helpful information that will
help them make wiser choices and raise the performance of the sector as a whole. The ultimate objective is to
comprehend how SCM procedures might assist Malaysia's timber sector in becoming more effective and
prosperous.

References

Abdali, M. F., Hussain, A. N. & Atiyah, A. G. (2018). Supply Chain Management Practices and Its Role in
Achieving Competitive Advantage an Analytical Study of the Views of a Sample of Texture Factory
Managers in Iraq/Nasiriya. Journal of Advanced Research in Dynamical and Control Systems, 10(11).

Ahmed, W.,, Najmi, A., Mustafa, Y. & Khan, A. (2019). Developing model to analyze factors affecting firms’
agility and competitive capability: A case of a volatile market. Journal of Modelling in Management,
14(2), 476-491. https://doi.org/10.1108/JM2-07-2018-0092

Akinc, U. & Meredith, . R. (2015). Make-to-Forecast: Customization with Fast Delivery. International Journal
of Operations and Production Management, 35(5), 728-750. https://doi.org/10.1108/1JOPM-12-
2012-0567

Al-Shboul, M. A,, Barber, K. D., Garza-Reyes, Arturo, J., Kumar, V. & Reza, A. (2017). The Effect of Supply Chain
Management Practices on Supply Chain and Manufacturing Firms' Performance. In Journal of
Manufacturing Technology Management, 28(5). https://doi.org/10.1108/JMTM-11-2016-0154

AL-Shboul, M. A,, Garza-Reyes, ]. A. & Kumar, V. (2018). Best Supply Chain Management Practices and High-

457



Information Management and Business Review (ISSN 2220-3796)

Vol. 15, No. 3(SI), pp- 451-461, September 2023

Performance Firms: The Case of Gulf Manufacturing Firms. International Journal of Productivity and
Performance Management, 67(9). https://doi.org/10.1108/IJPPM-11-2016-0257

Al-tarawneh, R. T. (2020). Sustainable Supply Chain Responsiveness Impact of Strategies Competitive
Advantage in Jordanian Pharmaceutical Companies. European Journal of Business and Management,
12(26), 14-22. https://doi.org/10.7176/ejbm/12-26-02

Alahmad, Y. Y. (2021). The Relationship between Supply Chain Management Practices and Supply Chain
Performance in Saudi Arabian Firms. American Journal of Industrial and Business Management,
11(01), 42-59. https://doi.org/10.4236/ajibm.2021.111004

Asamoah, D., Nuertey, D., Agyei-Owusu, B. & Akyeh, ]. (2021). The effect of supply chain responsiveness on
customer development. International Journal of Logistics Management.
https://doi.org/10.1108/1JLM-03-2020-0133

Baah, C.,, Opoku Agyeman, D., Acquah, I. S. K., Agyabeng-Mensah, Y., Afum, E., Issau, K., Ofori, D. & Faibil, D.
(2021). Effect of Information Sharing in Supply Chains: Understanding the Roles of Supply Chain
Visibility,  Agility, = Collaboration = on  Supply  Chain  Performance. @ Benchmarking.
https://doi.org/10.1108/BIJ-08-2020-0453

Banerjee, M. & Mishra, M. (2017). Retail Supply Chain Management Practices in India: A Business Intelligence
Perspective. Journal of  Retailing and Consumer Services, 34, 248-259.
https://doi.org/10.1016/j.jretconser.2015.09.009

Bagleh, L. A. & Alateeq, M. M. (2023). The Impact of Supply Chain Management Practices on Competitive
Advantage: The Moderating Role of Big Data Analytics. International Journal of Professional Business
Review, 8(3), 1-22. https://doi.org/10.26668/businessreview/2023.v8i3.679

Bhat, S. A. & Darzi, M. A. (2016). Customer Relationship Management: An Approach to Competitive Advantage
in the Banking Sector by Exploring the Mediational Role of Loyalty. International Journal of Bank
Marketing, 34(3), 388-410. https://doi.org/10.1108/1JBM-11-2014-0160

Cahyono, Y., Purwoko, D., Koho, I. R, Setiani, A., Supendi, Setyoko, P. 1., Sosiady, M. & Wijoyo, H. (2023). The
role of supply chain management practices on competitive advantage and performance of halal
agroindustry SMEs. Uncertain Supply Chain Management, 11(1), 153-160.
https://doi.org/10.5267 /j.uscm.2022.10.012

Chiu, S. W,, Kuo, J. S., Chiu, V. & Peter Chiu, Y. S. (2016). Cost Minimization for a Multi-Product Fabrication-
Distribution Problem with Commonality, Postponement, and Quality Assurance. Mathematical and
Computational Applications, 21(3). https://doi.org/10.3390/mca21030038

Dumitrache, C., Kherbach, 0., Marian Liviu, M. & Amine, G. (2016). Supply Chain Management as a Source for
Competitive Advantages of Small and medium-sized Manufacturing Enterprises. International
Business Information Management Association.

Feizabadi, ]J., Maloni, M. & Gligor, D. (2019). Benchmarking the Triple-A Supply Chain: Orchestrating Agility,
Adaptability, and Alignment. In Benchmarking: An International Journal, 26(1).
https://doi.org/10.1108/BI]-03-2018-0059

Fornah, H. A. & Nyoman Pujawan, I. (2020). Assessing Supply Chain Practices and How They are Perceived to
Impact Performance of Firms in Sierra Leone: A Case Study in a Telecommunication Company
(Sierratel). IOP  Conference  Series:  Materials  Science and  Engineering,  847(1).
https://doi.org/10.1088/1757-899X/847/1/012095

Gandhi, V. A, Shaikh, A. & Sheorey, P. A. (2017). Impact of Supply Chain Management Practices on Firm
Performance: Empirical Evidence from a Developing Country. International Journal of Retail &
Distribution Management, 45(4), 1-23.

Golicic, S. L., Davis, D. F. & McCarthy, T. M. (2005). A Balanced Approach to Research in Supply Chain
Management. Research Methodologies in Supply Chain Management: In Collaboration with Magnus
Westhaus, 15-29. https://doi.org/10.1007/3-7908-1636-1_2

Gunasekaran, A, Lai, K., hung. & Edwin Cheng, T. C. (2008). Responsive Supply Chain: A Competitive Strategy
in A Networked Economy. Omega: The International Journal of Management Science, 36(4), 549-564.
https://doi.org/10.1016/j.omega.2006.12.002

Hasibuan, M., Hakimah, Y., Linda, A.,, Harahap, N. H., Maharani, F., Nusantara, U. G. & Tridinanti, U. (2020).
Information Sharing, Joint Reward System, leadership Style and Supply Chain Responsiveness:
Mediating role of Cross-Functional Coordination. Systematic Reviews in Pharmacy: A Multifaceted
Review Journal in the Field of Pharmacy Information, 11(4), 731-738.

Hoogstra-Klein, M. A. & Meijboom, K. (2021). A qualitative exploration of the wood product supply chain -

458



Information Management and Business Review (ISSN 2220-3796)

Vol. 15, No. 3(SI), pp- 451-461, September 2023

investigating the possibilities and desirability of an increased demand orientation. Forest Policy and
Economics, 133. https://doi.org/10.1016/j.forpol.2021.102606

Jha, A, Sharma, R. R. K, Kumar, V. & Verma, P. (2021). Designing Supply Chain Performance System: A
Strategic Study on Indian Manufacturing Sector. Supply Chain Management, 27(1), 66-88.
https://doi.org/10.1108/SCM-05-2020-0198

Jiang, S., Lu, C. W,, Zhang, S. & Ma, Q. (2018). Coordinated Optimization of Slope Water Treatment Machinery
Supply Chain in Open-Pit Mine Based on Flexsim Simulation. Paper Asia, 1.

Jie, F., & Gengatharen, D. (2019). Australian Food Retail Supply Chain Analysis. Business Process Management
Journal, 25(2), 271-287. https://doi.org/10.1108/BPM]-03-2017-0065

Kaviyani-Charati, M., Ghodsypour, S. H. & Hajiaghaei-Keshteli, M. (2022). Impact of adopting quick response
and agility on supply chain competition with strategic customer behavior. Scientia Iranica, 29(1E),
387-411. https://doi.org/10.24200/sci.2020.53691.3366

Keawkunti, B., Phawitpiriyakliti, C., Saisama, C. & Sangma, W. (2020). The Relationship Between Supply Chain
Management and Organization Performance: A Case Study. Journal of Security and Sustainability
Issues, 9(4), 1349-1361. https://doi.org/10.9770/]SS1.2020.9.4(20)

Khalil, M. K,, Khalil, R. & Khan, S. N. (2019). A Study on the Effect of Supply Chain Management Practices on
Organizational Performance with the Mediating Role of Innovation in SMEs. Uncertain Supply Chain
Management, 7(2), 179-190. https://doi.org/10.5267 /j.uscm.2018.10.007

Khanal, P. & Tamang, G. (2017). Supply chain management practices: A study of freight forwarders in Nepal.
Pertanika Journal of Social Sciences and Humanities, 25(3), 1473-1488.

Kotzab, H,, Seuring, S., Miiller, M. & Reiner, G. (2005). Research Methodologies in Supply Chain Management:
In Collaboration with Magnus Westhaus. Research Methodologies in Supply Chain Management: In
Collaboration with Magnus Westhaus, October 2014, 1-619. https://doi.org/10.1007/3-7908-1636-
1

Latunreng, W. & Nasirin, C. (2019). Competitive Advantage: Exploring the Role of Partnership with Suppliers,
Customer Relationship and Information Sharing as Antecedents. International Journal of Supply Chain
Management, 8(6).

Li, S., Ragu-Nathan, B., Ragu-Nathan, T. S. & Subba Rao, S. (2006). The impact of supply chain management
practices on competitive advantage and organizational performance. Omega, 34(2), 107-124.
https://doi.org/10.1016/j.0mega.2004.08.002

Li, S, Rao, S. S, Ragu-Nathan, T. S. & Ragu-Nathan, B. (2005). Development and Validation of a Measurement
Instrument for Studying Supply Chain Management Practices. Journal of Operations Management,
23(6), 618-641. https://doi.org/10.1016/j.jom.2005.01.002

Mabrouk, N. & Ben. (2020). Interpretive Structural Modeling of Critical Factors for Buyer-Supplier
Partnerships in Supply Chain Management. Uncertain Supply Chain Management, 8(3), 613-626.
https://doi.org/10.5267 /j.uscm.2020.2.002

Mbhele, T. P. (2016). Decoupling Paradigm of Push-Pull Theory of Oscillation in the FMCG Industry. South
African Journal of Business Management, 47(2), 53-66. https://doi.org/10.4102/sajbm.v47i2.60

Moore, K. (2022). How Furniture Brands And Manufacturers Are Coping With Ongoing Supply Chain Strain.
Forbes. https://www.forbes.com/sites/kaleighmoore/2022/05/16 /how-furniture-brands-and-
manufacturers-are-coping-with-ongoing-supply-chain-strain/?sh=57ef486d7{22

Moradlou, H. & Backhouse, C. ]. (2016). A Review of Manufacturing Re-Shoring in the Context of Customer-
Focused Postponement Strategies. Proceedings of the Institution of Mechanical Engineers, Part B:
Journal of Engineering Manufacture, 230(9). https://doi.org/10.1177/0954405415623486

MTIB. (2021). The Wood Industry In Malaysia and the Need For Human Capital.

Nenavani, ]. & Jain, R. K. (2023). Uncertainty, responsiveness and operational performance in the supply
chain: A conceptual study using contingency theory approach. International Journal of Services and
Operations Management, 45(2), 207-231.

Nimeh, H. A, Abdallah, A. B. & Sweis, R. (2018). Lean Supply Chain Management Practices and Performance:
Empirical Evidence from Manufacturing Companies. International Journal of Supply Chain
Management, 7(1), 1-15.

Nooraie, S. V. R. (2017). Mitigating Supply and Demand Risk of Disruption Through Trade-Off Among Risk,
Cost and Supply Chain Capabilities. In Solid State Ionics, 2(1).

Nouri, B. A., Saebnia, S. & Foladji, E. (2020). Effect of Lean and Agile Supply Chain Strategies on Supply Chain
Responsiveness and Firm Performance: The Mediating Role of Postponing Order and Strategic.

459



Information Management and Business Review (ISSN 2220-3796)

Vol. 15, No. 3(SI), pp- 451-461, September 2023

Industrial Management Perspective, 10(4), 65-89.
https://jimp.sbu.ac.ir/index.php/jmbsp/about/article_87591.html?lang=en

Omoruyi, 0. & Akuoma, E. (2020). The influence of supply chain management on the performance of small to
medium enterprises in southern Gauteng. International Journal of Economics and Finance Studies,
12(1), 172-188. https://doi.org/10.34109/ijefs.202012111

Overview of  the timber sector of Malaysia. (2021). Timber Portal Trade.
https://www.timbertradeportal.com/en/malaysia/79/timber-sector#section-0

Prabusankar, R. (2017). Impact of Supply Chain Management Practices on Competitive Advantage of Small
Manufacturing Firms in Coimbatore District. International Journal of Mechanical Engineering and
Technology, 8(10), 836-843.

Qrunfleh, S. & Tarafdar, M. (2013). Lean and agile supply chain strategies and supply chain responsiveness:
The role of strategic supplier partnership and postponement. Supply Chain Management: An
International Journal, 18(6). https://doi.org/10.1108/SCM-01-2013-0015

Quynh, D. V. X. & Huy, N. H. (2018). Supply Chain Management Practices, Competitive Advantages and Firm
Performance: A Case of Small and Medium Enterprises (SMEs) in Vietnam. Journal of Modern
Accounting and Auditing, 14(3), 136-146. https://doi.org/10.17265/1548-6583/2018.03.004

Rahman, M. Z. (2018). Segmenting Supply Chain Process for Optimal Performance by Adopting
Postponement: A Randomized Trial. International Journal of Supply Chain Management, 7(2), 43-51.

Rana, S. M. S. (2020). Supply chain drivers and retail supply chain responsiveness: Strategy as moderator.
International Journal of Management Practice, 13(1). https://doi.org/10.1504/1JMP.2020.104066

Reklitis, P., Sakas, D. P, Trivellas, P. & Tsoulfas, G. T. (2021). Performance Implications of Aligning Supply
Chain Practices with Competitive Advantage: Empirical Evidence from the Agri-Food Sector.
Sustainability, 13(16), 8734.

Saadun, N. (2022). Value Chain Analysis : What Entrepreneurs in Wood-Based Industry. Faculty of Forest and
Environment, 9-11.

Sandhu, M. A, Helo, P. & Kristianto, Y. (2013). Steel Supply Chain Management by Simulation Modelling.
Benchmarking: An International Journal, 20(1), 45-61.
https://doi.org/10.1108/14635771311299489

Saunders, M., Lewis, P. & Thornhill, A. (2016). Research Methods for Business Students. In Pearson Education.

Sekaran, U. & Bougie, R. (2016). Research Methods for Business: A Skill Building Approach (7th ed.). United
States: John Wiley & Sons, Inc.

Singh, D. & Verma, A. (2018). Inventory Management in Supply Chain. Materials Today: Proceedings, 5(2),
3867-3872. https://doi.org/10.1016/j.matpr.2017.11.641

Singh, M. P, Chandran, C., Sarwa, A. Kumar, A, Gupta, M., Raj, A. & Ratho, R. K. (2015). Outbreak of
Chickenpox In A Union Territory of North India. Indian Journal of Medical Microbiology, 33(4).
https://doi.org/10.4103/0255-0857.167335

Singh, R. K. (2015). Modeling of critical factors for responsiveness in the supply chain. journal of
Manufacturing Technology Management, 26(6), 868-888. https://doi.org/10.1108/JMTM-04-2014-

0042
Singh, R. K. & Sharma, M. K. (2014). Selecting Competitive Supply Chain Using Fuzzy AHP and Extent Analysis.
Journal of Industrial and Production Engineering, 31(8), 524-538.

https://doi.org/10.1080/21681015.2014.999723

Sukati, I., Abdul Hamid, A. B., Baharun, R., Hon Tat, H. & Said, F. (2011). An Investigation of the Relationship
Between Supply Chain Management Practices And Competitive Advantage Of The Firm.
Contemporary Marketing Review, 1(4).

Sukati, L., Bakar, A., Holloway, R., Bakar, A. & Hamid, A. (2012). Competitive Advantage through Supply Chain
Responsiveness and Supply Chain Integration Service Quality Measurements View project Gen Y
behavior, Content Analysis of social media V .. Competitive Advantage through Supply Chain
Responsiveness and Supply. International Journal of Business and Commerce, 1(7), 01-11.

Tarafdar, M. & Qrunfleh, S. (2017). Agile supply chain strategy and supply chain performance: complementary
roles of supply chain practices and information systems capability for agility. International Journal of
Production Research, 55(4), 925-938. https://doi.org/10.1080/00207543.2016.1203079

Tarigan, Z. ]. H., Siagian, H. & Bua, R. R. (2019). The Impact of Information System Implementation to the
Integrated System for Increasing the Supply Chain Performance of Manufacturing Companies. IOP
Conference Series: Materials Science and Engineering, 473(1). https://doi.org/10.1088/1757-

460



Information Management and Business Review (ISSN 2220-3796)

Vol. 15, No. 3(SI), pp- 451-461, September 2023

899X/473/1/012050

Thatte, A. A. (2007). Competitive Advantage of a Firm through Supply Chain Responsiveness and SCM
Practices. The University of Toledo.

Thatte, A. A, Agrawal, V. & Muhammed, S. (2009). Linking Information Sharing and Supplier Network
Responsiveness with Delivery Dependability of a Firm. Journal of Applied Business Research, 25(3),
37-56. https://doi.org/10.19030/jabr.v25i3.1025

Thatte, A. A, Rao, S. S. & Ragu-Nathan, T. S. (2013). Impact of SCM practices of a firm on supply chain
responsiveness and competitive advantage of a firm. Journal of Applied Business Research, 29(2),
499-530. https://doi.org/10.19030/jabr.v29i2.7653

Thatte, A. & Agrawal, V. (2017). Exploring Supply Chain Responsiveness Effects on Competitive Advantage of
a Firm. Journal of International Academy of Business Disciplines, 4(3).

Thongrawd, C., Ramanust, S., Narakorn, P. & Seesupan, T. (2020). Exploring the Mediating Role of Supply
Chain Flexibility and Supply Chain Agility Between Supplier Partnership, Customer Relationship
Management and Competitive Advantage. International Journal of Supply Chain Management, 9(2).

Vokurka, R. ], Zank, G. M. & Lund, C. M. (2002). Improving Competitiveness Through Supply Chain
Management: A Cumulative Improvement Approach. Competitiveness Review, 12(1), 14-25.
https://doi.org/10.1108/eb046431

Williams, B. D., Roh, ]., Tokar, T. & Swink, M. (2013). Leveraging Supply Chain Visibility for Responsiveness:
The Moderating Role of Internal Integration. Journal of Operations Management, 31(7-8), 543-554.
https://doi.org/10.1016/j.jom.2013.09.003

Wood-Based and Furniture. (2021). MIDA. https://www.mida.gov.my/industries/manufacturing/wood-
based-and-furniture/

Wu, K. J., Tseng, M. L., Chiu, A. S. F. & Lim, M. K. (2017). Achieving competitive advantage through supply chain
agility under uncertainty: A novel multi-criteria decision-making structure. International Journal of
Production Economics, 190, 96-107. https://doi.org/10.1016/j.ijpe.2016.08.027

Yu, W,, Chavez, R, Jacobs, M. A. & Feng, M. (2018). Data-driven supply chain capabilities and performance: A
resource-based view. Transportation Research Part E: Logistics and Transportation Review, 114, 371-
385. https://doi.org/10.1016/j.tre.2017.04.002

461



