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Abstract: The objective of this study is to investigate the influence of social support on student’s inclination 
toward entrepreneurship.  It also aims to test whether gender can moderate the relationship between SS and 
entrepreneurial intention among business students in Indonesia. Quantitative analysis was conducted using 
SPSS version 22. This study conveniently distributed 1,230 self-administrated questionnaires to the business 
students at public and private universities in Indonesia. This data collection process yielded back with 381 
usable responses that were used in the statistical analysis for assessing the relationship between SS and EI as 
well asthe difference between male and female students in terms of entrepreneurial intention.This study 
reveals that, there is a positive relationship between social support system and student’s inclination toward 
entrepreneurship and there is a difference between male and female students in terms of entrepreneurial 
intention. 
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1. Introduction 
 
Entrepreneurship is a worldwide phenomenon closely associated with economic growth. Entrepreneurs are 
the “engines” that can accelerate economic growth (Acs, 2006; Baron & Shane, 2008).  They have brought 
about enormous positive contributions to a country's economic growth and social development.  As 
mentioned by Morrison, Breen and Ali (2003), entrepreneurs play a pivotal role in creating jobs, innovating, 
creating wealth, improving health and even in economic advancement. Since entrepreneurship is 
synonymous with self-employment, it is believed to be an effective strategy for handling the issue of 
employability, particularly among the youth (Koe, Sa’ari, Majid & Ismail, 2012).   Entrepreneurship entities 
enable reduction in the unemployment rate or what has been termed as the Schumpeter Effect (Musa & 
Semasinghe, 2013; Schumpeter, 1934). Apart from that, the unemployment rate among youngsters continues 
to grow nowadays since the number of youth in Indonesia aged below 30 years dominates more than half of 
the total population.  Consequently, Indonesia has a huge number of workforces.  This can trigger a 
demographic disaster if these workers cannot be absorbed by industries (Indonesia-investments, 2015).  The 
World Bank representative recently gave a warning on Indonesia’s unemployment problem among youth.  It 
is due to the fact that the highest rate of unemployment in Indonesia is dominated by people aged 15 to 24 
years.  This is  very ironic since the fresh university graduates, vocational school graduates as well as 
secondary school graduates face difficulty in looking for a job (Indonesia-investments, 2014).    
 
Based on the report, there are around 20% of Indonesia's young men and one-third of the young women 
beingneither unemployed nor going to school. The total number of young men aged 15 to 24 years in 
Indonesia reached approximately 20.5 million; and the total number of young women aged 15 to 24 years is 
around 20.2 million.  Although the number of unemployed females has reduced significantly compared to 
their male counterparts, gender disparity is still a challenge in Indonesia. Despite several key areas like 
education and health showing considerable progress, there are still many women working in the informal 
sector (twice as many as the number of men).  Moreover, they are paid lower wages compared to men for 
similar work (Indonesia-investments, 2014). However, economic development cannot be realized without 
active participation of women in all segments of life (Sarfaraz, Faghih & Majd, 2014). Many scholars have 
agreed that women can play a pivotal role in entrepreneurship activities.  Women’s contribution to economic 
development mainly depends on equal support as for men from relevant institutions.  Despite women 
comprising about 50% of the world’s population, they have less opportunity to take part in decision-making 
(Revenga & Shetty, 2012).  Since 2008, i.e. after the financial crisis, women have been experiencing greater 
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difficulties in earning capital than men and  the economic crisis has had an adverse impact on women 
(Malach-Pines, Lerner, & Schwartz, 2010).  Further, Malach-Pines et al. (2010) found that the number of 
women entrepreneurs is less than men.  The proportion of female entrepreneurs is higher in countries where 
the general income per capita is at a lower level, where women have to work for a living.  However, Balea 
(2015) argued that women are starting to change the scenario nowadays in terms of an entrepreneurship 
career even though there are still only a few   studies that have focused on the factors influencing 
entrepreneurial intention among female students (Aaijaz & Ibrahim, 2013).  Thus, there is a need to do 
further investigation to figure out if there is any difference in terms of gender and  entrepreneurial intention, 
especially among young business students in Indonesia. 
 
Linking education and entrepreneurship with academic institutions clearly points out that  universities have 
become strategic places to nurture entrepreneurial spirit among students (Nastiti, Indarti, & Rostiani, 2010).  
Universities have a crucial role in enhancing entrepreneurial education in order to encourage the students to 
become self-employed once they graduate from university.  Therefore, the purpose of higher education 
institutions is not only to produce graduates to become job seekers, but also job creators.  The small number 
of entrepreneurs in Indonesia indicates the lack of entrepreneurship among the academic community, 
including their activities in the university environment.  The discourse and application of the entrepreneurial 
university are becoming hot topics in the academic world.  However, many of the universities focus on 
academia and few have plunged into the world of practitioners and entrepreneurship.  Among 2,679 private 
universities and 82 state universities in Indonesia, only a few universities are concerned with the importance 
of entrepreneurship on campus (Kuswara, 2012). Of the 4.8 million university students in Indonesia, only 
17.4% have the right entrepreneurial spirit and orientation to venture into entrepreneurship after 
completing their studies.  Meanwhile, more than 83% of university graduates in 2012 preferred to become 
employees in any of the leading companies or government institutions (Amrullah, 2012; Subachtiar, 2013; 
Sutarto, 2012; Temonsoejadi.com, 2013).  Interestingly, the industries are only able to accommodate up to 
10-15% of the university graduates each year.  As a result, the rate of the educated unemployed increases 
every year (Yusuf, 2012).  
 
According to Indarti (2004), entrepreneurial intention of students in Indonesia is weak. This is reinforced by 
Hidayat (as cited in Masykur, 2007) who claimed that most students do not have a plan for being self-
employed and are more likely to work in large companies.  Intention plays a distinctive role in directing 
action or behavior. Entrepreneurial intention plays a pivotal role as the link between consideration to engage 
in entrepreneurship and the entrepreneurial activities conducted by the entrepreneurs themselves (Supatra, 
2009). Apart from that, the social support system is considered as a vital aspect for developing 
entrepreneurial intention.  Some related aspects, like environmental support and parental support, play an 
important role in influencing a person's desire for entrepreneurship (Indarti & Rostiani, 2008; Lee, Wong, 
Foo, & Leung, 2011; Suharti & Sirine, 2011). This opinion is reinforced by Kasmir (2006), who stated that the 
support of family,  especially parental support, is imperative to increase the motivation to become an 
entrepreneur.  Thus, family support is a primary driving force to foster students’ mind-set and motivation 
(Kasmir, 2006).  The jobs of parents are also instrumental for career choice of their children after being 
graduated from college. According to Mustikawati & Bachtiar (2008), parents play an undeniably significant 
role in providing support and motivation to their children to enable them to be socially competent, confident 
and responsible to realize their intentions to become entrepreneurs.  However, studies have found that the 
presence of significant social risk experienced by an individual in setting up a business is an anxiety of being 
degraded and derided when the risk of failure is imminent and  this will lead to negative opinions of their 
inability (Phikala & Vesatlenein, as cited in Astuti, 2009).  They lack parental support because parents prefer 
for their children to be employed rather than being self-employed. Mustikawati & Bachtiar (2008) found that 
a number of parents go against their  children’s wishes  to become entrepreneurs and unconsciously try to 
impose their will on their children’s desire. 
 
Students do not have support from their family and friends to do entrepreneurial activities.  Instead, their 
parents and friends always discourage them when they want to start a business (Astuti, 2009; Mustikawati & 
Bachtiar, 2008; Susanti, 2012).   Most of the parents of university graduates associate the prospects of being 
an entrepreneur with high risks (Hartanto, 2011).  Such pessimistic supposition could sometimes be a 
hindrance and discourage the children from initiating an entrepreneurship project.  Amalia (2012) found 
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through her study that students tend to display low self-confidence in their ability to become entrepreneurs.  
They lack parental support because parents have a preference for their children to be employed rather than 
be self-employed. Mustikawati & Bachtiar (2008) found that a number of parents go against their children’s 
passionto become entrepreneurs and unconsciously try to impose their will on their children’s desire because 
being an entrepreneur is perceived as a less prestigious profession in Indonesia, although entrepreneurship 
activities can significantly contribute to GDP. 
 
Economic development cannot be realized without active participation of women in all segments of life 
(Sarfaraz, Faghih & Majd, 2014). Many scholars have agreed that women can play a pivotal role in 
entrepreneurship activities.  Women’s contribution to economic development mainly depends on equal 
support as for men from relevant institutions.  Despite women comprising about 50% of the world’s 
population, they have less opportunity to take part in decision-making (Revenga & Shetty, 2012).  Since 2008, 
i.e. after the financial crisis, women have been experiencing greater difficulties in earning capital than men 
and  the economic crisis has had an adverse impact on women (Malach-Pines, Lerner, & Schwartz, 2010).  
Further, Malach-Pines et al. (2010) found that the number of women entrepreneurs is less than men.  The 
proportion of female entrepreneurs is higher in countries where the general income per capita is at a lower 
level, where women have to work for a living.  However, Balea(2015) argued that women are starting to 
change the scenario nowadays in terms of an entrepreneurship career even though there are still only a few   
studies that have focused on the factors influencing entrepreneurial intention among female students (Aaijaz 
& Ibrahim, 2013).  Thus, there is a need to do further investigation to figure out if there is any difference in 
terms of gender and  entrepreneurial intention, especially among young business students in Indonesia. 
 
2. Literature Review 
 
Social Support: Much of the literature on entrepreneurship refers to social support as a potential 
entrepreneur’s beliefs and expectations about the assistance and advice that he/she may receive from his/her 
social groups(Rani, 2012; Sahban, Kumar, & Sri Ramalu, 2014). These social groups include primary groups, 
such as parents, siblings,and spouse; and secondary groups, such as reference groups, comprising friends, 
colleagues and teachers. Social support is supposed to help and assist the potential entrepreneur in setting up 
a business or running its activities (León, Descals & Domínguez, 2007). Sarason et al. (1987) defined social 
support  as the intensity of interaction of entrepreneur with his/her friends and family to whom he/she feels 
attached to. In other words, social support is the extent of assistance and attachment of an individual with the 
social group he/she interacts with directly or indirectly who make that individual feel loved and/or cared.  
Social support, therefore is considered as building blocks for social and psychological integration of 
entrepreneurs in the society. Experts have classified  social support into two main dimensions: support by 
family; and support by peer groups (Ismail et al., 2013; Rani, 2012; Zafar, Yasin, & Ijaz, 2012).  Social support 
from these sources tends to play various roles and functions and has different outcomes.  Both family and 
friends’ support needs to be considered distinctively because different cultures ascribe a different level of 
reliance on or benefits from both sources  (Procidano & Heller, 1983). 
 
Family Support: When an individual intends to initiate a new venture, he/she seeks support from multiple 
sources.  Sources of support for the entrepreneurship activity of individuals are usually family, partner and 
peers to whom they can trust to share the entrepreneurship ideas, the potential problems to be encountered 
along with the way and the means to handle these issues (Mustikawati & Bachtiar, 2008).   Accordingly, as the 
closest environment, the support of family can synergize the interest in entrepreneurship.  The family plays a 
pivotal  role  in inspiring  children  to choose entrepreneurial careers; parents also tend to encourage their 
children to take a more challenging career  that allows self-freedom  and independence (Buang & Yusof, 
2006). Families play a crucial part in the new venture creation process. The role of family support, therefore, 
needs more consideration by research studies focusing on understanding entrepreneurship. The family 
relationships serve as strongest business ties in the business networks. Thus, the family of an entrepreneur is 
considered as offering a number of resources, ranging from professional to non-professional resources, which 
have a strong effect on new venture creation and its activities.As mentioned by Anderson and Jack (2005) 
family takes a substantial part in new venture creation; this is due to the strong relationship among family 
members.  Steward (2003) offered the most comprehensive assessment of the role of family support in the 
entrepreneurial circle. This study has observed the benefits of the family network which include extensive 
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tacit knowledge, commitment, access to information and ability to take risks in entrepreneurial efforts. 
According to Granovetter (1973), the literature on entrepreneurship distinguishes between two elements of 
network ties which are required for a result oriented entrepreneurial circle.  Those people who have close 
personal relationship and interact quite frequently with other are considered as strong ties network.  On the 
other hand, those people who have a big gap emotionally and make interaction infrequently are considered as 
weak ties network.  Strong relationship usually comes from friends or family, while weak links are mostly 
associated with business colleagues.   
 
Peer Group Support: Mead  (2001) explained peer support as an ecosystem of exchange of help based on 
principles of mutual respect and shared responsibility, and shared an understanding of resulting benefits. In 
this way, peer support is not just based on psychological models but it is more about expressing concerned 
understanding towards each other’s issues. It is the feeling of affiliation that individuals in the network have 
with each other and feel connected with others in a supportive manner. The feeling of being connected or 
affiliated is founded on a mutually respectful relationship which makes the members learn from each other 
without being limited by the constraints of traditional relationship. It is therefore imperative that peer group 
is the point of social interaction between potential entrepreneurs and its advisors. Individual entrepreneurs 
tend to take decisions to create a new venture because of the influence of their peers. Peer groups consist of 
people who are already in business and they are supposed to provide technical advice and help to create a 
supportive environment for business start-up by potential entrepreneurs (Bönte, Falck & Heblich, 2009). The 
peer pressure in business results in positive influences by other social entities in the business eco-system, 
such as media and social networks. It therefore becomes easier for potential entrepreneurs to assume risk, 
experiment innovation and take business initiatives.    
 
Manski (as cited in Falck et al., 2009) categorized effects of social interaction into two major forms. First is 
endogenous effects, which refer to the influence or prevalence of certain group behaviour on individual 
behaviour. It is explained as the situation where peer group’s entrepreneurial intentions influence an 
individual’s intention to become an entrepreneur. Second, an exogenous effect, also termed as the contextual 
effect, which is the influence of reference groups on youth’s behavioural intentions to become an 
entrepreneur.  The model developed by Manski (as cited in Falck et al., 2009) explains the effects of peer 
group’s contextual characteristics, such has their family and social situation influences on an individual’s 
entrepreneurial intentions. These exogenous or contextual effects tend to arise from students spending time 
in their peers’ homes or business offices and thus becoming exposed to entrepreneurship. This influences 
them to consider entrepreneurship as a career option compared to those students who are not exposed to 
such influence.   
 
Entrepreneurial Intention: Entrepreneurial intention refers to the initial step in the process for 
establishinga business that is generally long-term (Lee & Wong, 2004). Krueger (1993) said that 
entrepreneurial intention  refers to one’s commitment to start a new business and is a central issue that 
needs to be considered to understand the process of establishing a new business.  Entrepreneurial intention 
has recently started to receive attention because it is believed that a behavioral intention is a reflection of the 
actual behavior. Therefore, entrepreneurial intention can be interpreted as the procedure for finding 
information that can be used to achieve the purpose of establishing a business (Katz & Gartner, 1988).  An 
individual with the propensity start a business will have the willingness compared to one who does not have 
the desire to commence a new venture. Krueger, Reilly and Casrud (2000) poisted that intention is found to 
be a strong predictor of entrepreneurship behavior. Desirability can also be used as a fundamental approach 
to understand anyone who is in entrepreneurship (Choo & Wong, 2006). The study by Lee and Wong (2004) 
emphasizes that  entrepreneurial desires or intentions are the initial steps in the long-term process of 
establishing and running a new venture.  A person who has an interest in entrepreneurship will be more 
prepared and aggressive in efforts to set up a business than others who do not have the interest in 
entrepreneurship (Nastiti et al., 2010).  Gurbuz and Aykol (2008) defined entrepreneurial intention as one's 
desire to engage in entrepreneurial activities, or in other words, to be self-employed.  
 
Accordingly, based on the definitions of entrepreneurial intention above, it can be inferred that having an 
interest in entrepreneurship is a critical determinant in the formation of an individual’s tendency to initiate 
and run a business.  If a person does not have an interest in entrepreneurship, then everything that will be 
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done related to the entrepreneurship process will be more severe than the one who has an interest in 
entrepreneurship (Segal, Borgia & Schoenfeld, 2005; Shane, Locke & Collins, 2003). Essentially, 
entrepreneurship is the same thing as a job.  If an individual likes the job, then of course, he or she will focus 
on running the processes as well as overcoming any hindrances and obstacles. Indarti and Rostiani(2008) 
examined the entrepreneurial intentions by looking at three things: (i) personality characteristics; (ii) 
demographic characteristics; and (iii) environmental characteristics. Personality characteristics include the 
need for achievement and self-efficacy, whereas demographic characteristics include age, gender, educational 
background and individual work experience to determine one’s entrepreneurial intention. Environmental 
characteristics include social relationships, physical infrastructure and institutional as well as cultural 
factors.On the other hand, Mustikawati and Bachtiar(2008) adopted the theory of Meredith (2002).  This 
study states that entrepreneurial intention refers to the entrepreneurial characteristics of a person. These 
features include confidence, task-orientation and the outcomes, risk taking, leadership and originality. 
 
Linking Social Support to Entrepreneurial Intention: Social support is a concept which is widely 
deliberated and discussed and has been described in the available literature as one of the determinants of an 
individual’s behaviour(Sahban, Kumar, & Ramalu, 2015).  Greeve and Salaf (2003) suggested that a business 
takes more benefits from family members in the start-up phase. Other studies have described the strong 
positive impact of family members on entrepreneurial intention because they are the first source of sharing 
and discussing new business ideas and initial feedback (Aldrich, Reese & Dubini, 1990; Rosenblatt, de Mik, 
Anderson & Johnson, 1988). Fayolle et al. (2006) and Leon et al. (2007) found that students have better 
intention in dealing with entrepreneurship after having been exposed to entrepreneurship through their 
family.According to Rani (2012), family support has a strong influence on opportunity recognition, new 
venture creation, business decision-making and resource mobilization. As mentioned by Davidsson and Honig  
(as cited inBaughn, Cao, Le, Lim, & Neupert, 2006), social support by family and friends, as well as by parents 
owning a business, have been shown to be related to the occurrence of entrepreneurs.   The role of close 
friends and family may be even more substantial than the general normative support in driving an 
individual’s perceived desirability to commence a new venture.  Greve and Salaff (2003) emphasized the 
prominence of the family in the  entrepreneurial social circle. Habsah and Faudziah (as cited in Rani, 2012) 
did a study among alumni students in Universiti Utara Malaysia.  The respondents admitted that their spouse, 
parents and relatives encouraged them to take up a business. Habsah and Faudziah also revealed that the 
students who are not interested in entrepreneurship can be influenced by people around them in making an 
entrepreneurial decision.  Therefore, their kin play a substantial role in their entrepreneurial decision. 
 
Mustikawati and Bachtiar (2008) conducted a study that aimed to demonstrate empirically whether there 
exists any association between social support (parents) and the entrepreneurial intention of vocational 
students. The results of their study indicated a significantly positive influence of social support (parents) on 
entrepreneurial intention among vocational students.  The result of this study shows that the greater the 
social support provided by parents to their children, the greater the interest of vocational students to be 
involved in entrepreneurship. Further, Suharti and Sirine(2011) asserted that there is a strong potential role 
of contextual factors, such as academic support and social support, in entrepreneurial intention among the 
students. In many cases, an entrepreneur’s primary group members, such as family or extended family 
members provide him/her with the required capital along with other kinds of business support i.e.,  source of 
supply of materials, access to new markets and new product ideas and access to technology (Dyer & Handler, 
1994; Zafar et al., 2012). Another determinant of entrepreneurship attitude is prior exposure to business 
activity in the form of early exposure to the family business (Krueger, 1993).  The study by Drennan, Kennedy 
and Renfrow (2005) identified that the perceptions about starting a new business are desirable for those who 
have expressed a positive posture of their family’s business. Their study further described that early 
childhood experiences, such as adversity and frequent relocation, have significantly positive influence on an 
individual’s attitude toward entrepreneurship. Other factors, such as prior exposure to business activities and 
prior attempt to start a new business have positive effects on the attitude towards entrepreneurship.  
 
Researchers who have studied the influence of familial factors on entrepreneurial intention seem to have 
focused on the modelling influence and the family history of entrepreneurial activities. Carr and Sequeira 
(2007) revealed that experiences from family business tend to have a substantial intergenerational effect on 
entrepreneurial intentions.  McElwee and Al-Riyami(2003)  found that children having parents in businesses 
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tend to display a higher propensity to engage in entrepreneurship. Mueller (2006) also concurred that when  
putting all personal factors influencing a person’s entrepreneurial intention together, parental role modelling 
seems to be the most significant. Another factor believed to have a direct bearing on entrepreneurial 
intention in the family is the financial resources in the family. This is due to the fact that family members in 
business have the potential of becoming a mentor and source of financial and non-financial help (Ahmed et 
al., 2010). On the other hand, Anderson et al. (2005) found that the support from families is not directly 
related to entrepreneurial intention.  Their study found that more than a quarter of vital entrepreneurial 
support perceived by young entrepreneurs is outside the support from their family and colleagues. The above 
literature offers incisive insights into the influence of the social support factor on entrepreneurial intention.  
It is shown that family and peer group factors considerably affect the entrepreneurial intention of the youth.  
Direct experience is coming out with the power of social support system thus may or may not have an 
influence on young students who are undergoing entrepreneurial exposure.  Therefore, this study proposes 
the second hypothesis of the research, which is mentioned below: 
H1: Social support is positively related to entrepreneurial intention among business students in Indonesia. 
 
Gender and Entrepreneurship: There are increasing numbers of research conducted on female 
entrepreneurs; however, the comparison between gender in entrepreneurship has been less looked into 
(Yordanova & Alexandrova-Boshnakova, 2011). Gender inequality exists in terms of economic development 
as well as the rates of entrepreneurial activity. There is a significant gender gap in the entrepreneurial 
activity rate worldwide (Allen as cited in Sarfaraz et al., 2014). The GEM Women’s Report  (as cited in 
Sarfaraz et al., 2014) states that the gender gap among entrepreneurs has gradually increased over time in 
some countries.  Overall, as the economies move to a higher level of development, the rate of entrepreneurial 
activity decreases, regardless of gender. Sarfaraz et al. (2014) argued that gender equality may lead to an 
increasing number of female entrepreneurs.  Consequently, one may conclude that in the economies where 
women are more likely to have equal opportunities with men, the equality of women entrepreneurial activity 
is higher compared to the economies where women face a greater rate of gender inequality. According to 
Malach-Pines et al. (2010) women’s entrepreneurial intention in developed countries is likely to be lower 
compared to the ones in developing countries.  Equal opportunities are of greater concern for women in 
developed countries than those in developing nations.   
 
There is a consensus among researchers that women can play a substantial role in business activities 
(Sarfaraz et al., 2014). Olomi and Sinyamule(2009) conducted a research on the entrepreneurial intention of 
vocational students.  They found that female students are more motivated to take up a business after the 
completion of their studies. They tend to choose different types of businesses offered by the company which 
is common for females. Another study by Zhao et al. (2005) also found that gender is directly associated with 
entrepreneurial intention. It is because women have reported having lower intentions to become 
entrepreneurs than men. In contrast, Keat et al. (2011)argued that male students have greater 
entrepreneurial intention compared to their female counterparts.  Lucas & Cooper (2012) stated that gender 
is generally regarded as having a consequential effect on entrepreneurial pursuits, as men are generally found 
to have a higher entrepreneurial self-efficacy than women and more likely to start companies. Apart from 
that, Franco,  Haase and Lautenschlager (2010)  did a study to examine the factors contributing to 
entrepreneurial intention among students in Europe. They revealed that the entrepreneurial intention among 
female students is the same as male students.  Further, MoharYusof, Sandhu and Jain (2008) conducted a 
research on entrepreneurial intention among business students at Tun Abdul Razak University (UNITAR).  
They utilized T-test analysis to find the differences of perception among male and female students related to 
entrepreneurial career.  It was revealed that both genders do not show difference in dealing with 
entrepreneurship. There are inconsistencies from previous researchers regarding gender in dealing with 
entrepreneurship.  Some researchers argued that male students have higher entrepreneurial intention; 
meanwhile the opponents argued that female students were more entrepreneurially inclined compare to 
their male counterparts.  Accordingly, this study attempts to pose the hypothesis as follow: 
H2: There is a difference between male and female business students in dealing with entrepreneurship. 
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3. Methodology 
 
Business students from several universities in Indonesia are defined as the unit of analysis in this study; in 
other words, the unit of analysis is the individual. To be more specific, the unit of analysis of this study 
includes the students who are enrolled in the department of management, economics and accounting in the 
faculty of economics and business. In order to gather the data, this study utilized self-administered 
questionnaires and analyzed the data using SPSS version 22.  This study conducted a cross-sectional survey 
targeting a sample of business students at the Indonesian higher education institutions both public and 
private. The items of both SSwere assessed on a ten-point Likert scale, while EI instruments were assessed on 
a five-point Likert scale. Using a convenience sampling method, 1,230 self-administered questionnaires were 
distributed to the business students at public and private universities across Indonesia. This data collection 
process yielded back with 381 usable responses that were used in the statistical analysis for assessing the 
relationship between SS and EI as well as the role of gender in dealing with entrepreneurship. 
 
Table 1: Factor Analysis of Social Support 

CODE 
FACTORS 

FS PS 
FS10 .887  

FS5 .832  

FS6 .826  

FS14 .819  

FS2 .806  

FS3 .794  

FS12 .793  

FS8 .763  

FS11 .761  

FS7 .708  

FS9 .692  

FS4 .685  

FS13 .672  

FS15 .647  

FS1 .628  

PS6  .837 

PS9  .835 

PS3  .832 

PS7  .806 

PS4  .802 

PS1  .793 

PS8  .787 

PS10  .776 

PS2  .752 

PS5  .736 

Eigenvalue 8.356 4.364 

VE % 39.103 25.158 
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Reliability 0.802 0.843 

KMO 0.937 
 

Overall VE% 64.241 
 

Chi-square 547.068 
 

Significance 0.000   

FS : Family Support 
PS : Peers Support 
 
Social Support Instrument: In order to measure the variable of social support, the instrument of social 
support was adopted from Sahban, Kumar and Ramalu (2015).  The items related to the dimensions of social 
support, i.e., friends support and family support was used in this study.  The social support was measured 
with 25 items using a 10-point Likert scale (1=strongly disagree to 10=strongly agree). To test the validity 
and reliability, this instrument was subjected to pilot testing.80 questionnaires were conveniently hand-
distributed to students in Indonesia from both public and private universities, resulting in 65 valid responses.  
SS items were then coded as 1 and 2= strongly disagree, 3 and 4= disagree, 5 and 6= neutral, 7 and 8= agree, 
and 9 and 10= strongly agree and entered into SPSS for analysis. Having analysed through SPSS, the 25 items 
were retained since every item had factor loading more than 0.5 and consistently predicted the construct.  In 
addition, these items explained 64.24% of variance cumulatively.  Therefore, these items were not dropped.  
In addition, the Cronbach’s alpha ranged from 0.802 to 0.843, fulfilling eligibility to consider the factors of 
social support.  Hence, this instrument could be considered for the data collection and analysis to explain the 
social support construct. The factor analysis of social support construct is presented in Table 1. 
 
Entrepreneurial Intention Instrument: All the entrepreneurial intention items were adopted without 
alteration from Liñán and Chen (2006, 2009).  The questionnaire has been used by Liñán(2008); Guerrero et 
al. (2009);  Chen et al. (1998); and Zhao et al. (2005). The construct of entrepreneurial intention was 
measured using a five-point Likert scale (1=strongly disagree to 5=strongly agree).  The use of five-point 
Likert scale was also found in previous entrepreneurial intent studies done by  Gupta, Turban, Wasti and 
Sikdar(2009); Schwarz, Wdowiak, Almer-Jarz and Breitenecker(2009); and Malebana and Swanepoel(2011). 
The Cronbach’s alpha for the entrepreneurial intent scale was  0.903 which met Nunnally and Bernstein’s 
(1994)standard  for scale development studies of 0.7.   
 
To test the validity and reliability, this instrument was subjected to pilot testing. Since the original 
instruments were written in English, an expert translator translated the questionnaire from English into 
Indonesian. Then the translation was, blindly, back-translated from Indonesian to English by another 
translator.  After that, the authors matched the translated copies to reach the most accurate translation and 
eliminate statements that gave different meanings (e.g. Brislin, 1980; Mahmoud & D Reisel, 2014; Mahmoud, 
2013). Hence, EI1, EI4 and EI9 were eliminated due to bad phrasing. The new copy was then reviewed by 
Professor from the Economics and Business Faculty, Indonesia University to guarantee face validity 
(Tharenou, Donohue, & Cooper, 2007).Thereafter, the 80 questionnaires were also conveniently hand-
distributed to students in Indonesia from both public and private universities, resulting in 65 valid responses. 
EI items were then coded as 1= strongly disagree, 2= disagree, 3= neutral, 4= agree, and 5= strongly agree and 
entered into SPSS for analysis.   As a result, the pilot test provided a reliable statistic, indicating the 
Cronbach’s alpha of 0.925, fulfilling the eligibility to consider the factors of entrepreneurial intention.  The 
study further revealed that the eigenvalues exceeded 1, explaining cumulatively 0.640 of the variance.  Hence, 
this instrument could be considered for the data collection and analysis to explain the students’ intention to 
deal with entrepreneurship.  Table 2 below described the factor analysis of entrepreneurial intention: 
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Table 2: Factor Analysis of Entrepreneurial Intention 

CODE 
FACTOR 
EI 

EI3 0.953 

EI5 0.952 

EI7 0.949 

EI8 0.792 

EI6 0.777 

EI2 0.762 

  
Eigenvalue 4.828 

VE % 64.052 

Reliability 0.925 

KMO 0.901 

Overall VE% 64.052 

Chi-square 207.486 

Significance 0.000 

EI: Entrepreneurial Intention 
 
4. Results 
 
Validity and Reliability: Prior to examine the first hypothesis, this study attempted to test validity and 
reliability of the items through convergent validity and Cronbach alpha.  Convergent validity is defined as the 
extent to which the items used to measure a construct share a high proportion of common variance (Hair, 
Black, Babin, & Anderson, 2010).  According to Churchill (1979), it is the extent to which different means of 
data collection produce the same results. In other words, convergent validity indicates the degree to which 
multiple items measure the same construct.The convergent validity is presented in Table 3 below: 
 
Table 3: Convergent Validity 

      Convergent Validity 

Construct Items in Average 

Internal 
Reliability 
Cronbach's 
Alpha 

Loading 
Composite 
Reliability 

Average 
Variance 
Extracted 

Social Support FS-av 
 

0.649   

 
PS-av 0.889 0.674 0.896 0.812 

Entrepreneurial 
Intention 

EI-av 0.891 0.798 0.948 0.755 

Based on Table 3 above, the results showed high factor loadings of the two variables, indicating that the 
convergent validity of the measures was established. 
 
Hypothesis Testing: For further analysis, this study put the dimensions of social support in average. 
Consequently, there was only single dimension to be examined.  The regression analysis is presented in table 
4 below: 
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Table 4: Examining Variables’ predictive power 

  

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. 
B Std. Error Beta 

(Constant) 2.786 .148 - 18.847 .179 

SS-av .248 .121 .337 6.971 .016 

* : p< 0.05; **: p< 0.01; ***:p<0.001 
 
Based on the table above, the t-value is 6.971 which is more than the threshold value of 1.96 (Nunally, 1978) 
and the significance value in this table shows0.016 which is below than the threshold value of 0.05, indicating 
that the null hypothesis was rejected.  In other words, hypothesis 1 is supported whereby social support was 
positively influence student’s intention to engage in entrepreneurial career. In order to test the difference 
between male and female students in term of entrepreneurial intention, independent sample T-test was 
employed and the result revealed that the entrepreneurial intention between both groups was different.  
Table 5 and 6 below describe the comparison of entrepreneurial intention between male and female 
students: 
 
Table 5: Gender Distribution 

Group Statistics 

  Gender N Mean Std. Deviation 
Std. Error 
Mean 

EIav 
Male 211 3.8544 0.64374 0.04432 

Female 170 3.7175 0.62214 0.04772 

 
Table 6: Independent Sample T-test 

Independent Samples Test 

 

Levene's Test 
for Equality 
of Variances 

t-test for Equality of Means 

F Sig. T df 

Sig. 
(2-
tailed
) 

Mean 
Differenc
e 

Std. Error 
Difference 

95% 
Confidence 
Interval of the 
Difference 

Lower Upper 
EI-
av 

Equal 
variances 
assumed 

1.448 .230 2.093 379 .037 .13683 .06536 .00831 .26535 

Equal 
variances not 
assumed 

    2.101 366.716 .036 .13683 .06512 .00877 .26489 

 
As depicted in Table 5 above, the mean value of male students is slightly higher than female students.   
However, Table 6 depicts that there is a difference in both male and female students in terms of their 
intention to engage in entrepreneurial career.  To interpret the output, the first row in Table 6 is used since 
the significance value in Levene’s Test is more than 0.05.   It is clearly seen that the significance (2-tailed) is 
.037, showing that there is a difference between the two groups in terms of engaging in entrepreneurship 
activities.  Therefore, H null was rejected. 
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5. Discussion and Implication 
 
This study has achieved its research objectives in examining the relationship between SS and EI as well as the 
difference between male and female toward entrepreneurial intentionby utilizing SPSS version 
22.Convergent validity and reliability test was also employed to ensure the combination of items to be able to 
measure the construct and to support the consistency of each item to measure the construct. It was 
hypothesized in this study that the social support is positively related to entrepreneurial intention. The result 
indicated that there is a positive relationship betweensocial supportand entrepreneurial intention among 
business students, meaning H1 is supported in this study.  Past studies have supported this finding (Anderson 
et al., 2005; Baughn et al., 2006; Buang & Yusof, 2006; León et al., 2007; Mustikawati & Bachtiar, 2008; 
Procidano & Heller, 1983; Rani, 2012) who have reported showing strong positive correlation between family 
support system and entrepreneurial intention.  The findings of this study reveals that the higher the social 
support, the higher the entrepreneurial intention of the students to start-up a business. According to Rani, 
family support has a strong correlation with the occurrence of a new venture, opportunity recognition, 
decision-making as well as resource mobilization.  In addition, a few related aspects, like environmental 
support and parental support, play an important role in influencing a person's desire for entrepreneurship 
(Indarti & Rostiani, 2008; Lee, Wong, Foo, & Leung, 2011; Suharti & Sirine, 2011). Encouragement in the form 
of high motivation from the family to move forward is a core requirement to become a real entrepreneur.  
Thus, family support is of course the primary driving force to boost students’ mentality and motivation 
(Kasmir, 2006).  Parents with entrepreneurial professions are also role models for their children’s career 
choice after graduating from the University. 
 
The social support system has been shown to be paramount in developing entrepreneurial intention.  The 
kinship relationships work as the strongest ties in entrepreneurial networks.  Therefore, it is undeniable that 
parents play a significant role in providing support and motivation that will make their children become 
socially competent, confident and responsible in realizing their intention to become entrepreneurs. Based on 
these circumstances, people should develop a relationship and networking with other people to optimize 
their capacity, especially in conducting business. The network can also be a gateway that adds to competency 
ability and supplementary resources of an individual. In addition, the young graduates are supposed to get 
appropriate guidance and information from their peers and family members in order to get a better 
understanding about starting a business with appropriate resources.  The students basically do not have too 
many ideas about how to run a business; they do not yet know how to look into aspects like finance 
management, pooling of resources, marketing the products, identifying right business opportunities, 
accessing better business networks and establishing business in right locations. These young students need to 
be given appropriate guidance from their family.  According to this research, the higher the support the 
students get from their family, the higher the entrepreneurial intention will be.  The result of the study thus 
indicates a strong correlation between students’ SS and their intention to become entrepreneurs.  Since this 
research employed non-probability sampling, further research need to be conducted by utilizing probability 
sampling as well as employing larger population in order to support the generalization of the outcomes. 
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